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Abstract

This study aims to: (1) examine the demographic factors influencing the purchase decisions of
bakery products through online applications among consumers in the Bangkok Metropolitan Area; (2)
explore the influence of the marketing mix on the purchase decisions of bakery products through online
applications among these consumers; and (3) investigate the purchasing behavior regarding bakery
products via online applications in the Bangkok Metropolitan Area.

The research focuses on analyzing the relationship between demographic characteristics and
elements of the marketing mix (7P’s) and consumer purchase decision-making behavior. The sample
consisted of 400 individuals who had previously purchased bakery products through online
applications. A questionnaire was employed as the research tool in this quantitative study.

The results revealed that most respondents had a high level of agreement regarding the
marketing mix and the decision-making process, especially in the areas of distribution channels, sales
promotion, personnel, and service process, all of which had a statistically significant influence on
purchasing decisions. However, demographic factors such as gender and occupation showed no
statistically significant differences, while educational level only affected the problem recognition stage.
Keywords: Purchase Decision, Online Application, Marketing Mix
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