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ABSTRACT

This research aims to: (1) examine personal factors influencing the purchasing behavior of energy drinks
among laborers in Uthai Thani Province, (2) investigate the effects of online marketing mix factors on the
purchasing behavior of energy drinks among laborers in Uthai Thani Province, and (3) study the
purchasing behavior of energy drinks among laborers in Uthai Thani Province.

The sample consisted of 400 laborers residing in Uthai Thani Province. Data were collected using
questionnaires. Descriptive statistics used in the analysis included frequency, percentage, mean, and
standard deviation. Hypothesis testing was conducted using the Chi-Square Test.

The results revealed that gender, age, family size, marital status, income, occupation, and
education level significantly influenced energy drink purchasing behavior. Additionally, the online
marketing mix factors—Product, Price, Place, Promotion, Privacy, and Personalization—had a statistically
significant effect on the purchasing behavior of energy drinks among laborers in Uthai Thani Province at
the 0.05 level.

Keywords: Online Marketing Mix Factors, Purchasing Decision, Energy Drinks
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