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ABSTRACT

The objectives of this independent study are: (1) to examine the demographic factors that influence
consumers' purchasing decisions regarding fast fashion clothing in Bangkok, (2) to investigate the marketing
mix factors that affect such purchasing decisions, and (3) to study the decision-making behavior of
consumers in Bangkok toward fast fashion clothing. The sample consisted of 400 consumers residing in
Bangkok who have previously purchased fast fashion apparel. Data were collected through a structured

questionnaire and analyzed using descriptive statistics including frequency, percentage, mean, and standard



deviation, as well as inferential statistics comprising one-way analysis of variance (ANOVA) and multiple
regression analysis.

The results revealed that most respondents were female, aged between 21 and 30 years, held a
bachelor’s degree, worked in the private sector, and had an average monthly income between 15,001 and
25,000 Baht. The overall demographic factors found to have a statistically significant influence on fast
fashion clothing purchasing decisions at the 0.05 level were age, education level, occupation, and income,
whereas gender had no significant effect. In terms of the marketing mix, six components—product, place
(distribution channels), promotion, people, process, and physical evidence—were found to significantly
influence purchasing decisions at the 0.05 level. However, the price factor did not have a significant impact
on the decision to purchase fast fashion clothing.

Keywords: Marketing mix factors, Purchase Decision, fast fashion clothing
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