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Abstract

This research aims to 1. Study the satisfaction of customers who purchase products of
STC Concrete Products Public Company Limited. 2. Study the level of customer satisfaction
classified by personal factors of customers. The sample group used in this study was 100
customers who purchased products of STC Concrete Products Public Company Limited. The
research instrument was a questionnaire on the satisfaction of customers who purchased products
of STC Concrete Products Public Company Limited, divided into 3 parts with 25 items. The data
were analyzed by finding the mean percentage, frequency distribution, standard deviation, T-Test
and Anova.
Results of the research

1. The results of the analysis of the number and percentage of the sample group classified
by the screening data found that in the past 6 months (July 2023 - December 2023), the sample
group There were 100 purchases of products from STC Concrete Products Public Company
Limited, accounting for 100 percent, and the sample group's job positions were senior
executives/business owners, accounting for 32 percent, and 68 personnel in the purchasing
department, accounting for 68 percent.

2. The results of the analysis of the number and percentage of the population, classified

by general information, found that The respondents are B2B (buy products for resale or business



continuation) with 33 respondents or 33.00 percent and B2C (buy products for personal use,
construction contractors, retail customers) with 67 respondents or 67.00 percent. The average
product purchase value per month is less than 1,000,000 baht with 49 respondents or 49.00
percent, with 1,000,001 - 2,000,000 baht with 43 respondents or 43.00 percent and with more than
2,000,000 baht with 8 respondents or 8.00 percent. The products purchased are precast concrete
products with 68 respondents or 68.00 percent and ready-mixed concrete products with 32
respondents or 32.00 percent.
3. Results of the analysis of customer satisfaction who purchased the company's products
STC Concrete Products Public Company Limited, in each aspect, was at a high level overall (Mean
=4.42, St. Deviation = 0.550). When considering each aspect, it was found that the satisfaction
aspect of service was at the highest level (Mean = 4.53, St. Deviation = .567), followed by product
delivery (Mean = 4.46, St. Deviation = .549), product price (Mean = 4.41, St. Deviation = 0.639),
and product quality (Mean = 4.27, St. Deviation = .448) at a high level.
Hypothesis testing results
The data of the respondents who purchased products from STC Concrete Products Public
Company Limited, it was found that different personal factors of customers will have different
satisfaction with the products. Divided by customer's personal factors into 3 types:
1. Business type, divided into 2 types: B2B and B2C
2. Purchase value, divided into 3 levels: less than 1,000,000 baht, 1,000,001-
2,000,000 baht, and more than 2,000,000 baht
3. Purchased products, divided into 2 types: precast concrete products and ready-
mixed concrete products
The results of the hypothesis testing found that different customer personal factors will
have different satisfaction without statistical significance.

Keyword : satisfaction of customers, Concrete Product, Customer Satisfaction
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