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Abstract

The objectives of this research 1. Study the satisfaction of LINE MAN application users
in Bangkok 2. Survey the satisfaction of LINE MAN application users in Bangkok classified by
population characteristics. The population for this study consists of 400 residents of Bangkok.
The data collection tool used for the research is an online questionnaire. The statistical
methods employed for data analysis include frequency distribution, percentage, mean,
standard deviation, and the statistical tests for hypothesis testing are T-test and ANOVA.

The research results found that most respondents were female, had an income of
20,000 - 40,000 baht, worked as a civil servant/worked in a private company. When
considering the satisfaction of users of the LINE MAN application in all 5 aspects, it was
found that the satisfaction of users of the LINE MAN application in terms of location was at
the highest level. Secondly, the satisfaction of users of the LINE MAN application regarding
employees is at a high level. Satisfaction of users of the LINE MAN application in terms of
promotions It is at a high level. Satisfaction of users of the LINE MAN application in terms of
products and services at a high level and satisfaction of users of the LINE MAN application in
terms of price are at a high level, respectively.

The results of the hypothesis testing found that different demographic characteristics,
including gender and occupation, had no difference in satisfaction among LINE MAN
application users in Bangkok. Different monthly incomes have different satisfaction levels
among users of the LINE MAN application in Bangkok, namely location factors. Promotional

factors.
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