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Abstract
This research aimed to 1. Study the attitude towards purchasing products in the daily life of
Makro employees. 2. Study the factors affecting employees’ purchasing of products in terms of purchasing a
lot, purchasing a little, or not purchasing. The sample group in this research was 200 employees of CP Extra
Public Company Limited, Klong Luang Branch. A questionnaire was used as a data collection tool. The statistics
used in the descriptive statistics analysis were basic values, including frequency (number), percentage
(percentage), used to analyze the personal characteristics of the sample group, mean (Mean) and standard
deviation (Standard Deviation). Hypotheses were tested using the t-test, F-test, or One-Way Analysis of
Variance (One-Way Anova).
The results of the test found that most of the respondents were female, aged 25 years and over, had an
average monthly income of less than 15,000 baht . The 4Ps marketing mix factors that affect satisfaction in
purchasing products from Makro Klong Luang branch are: price factor, the sample group emphasizes reasonable

product prices, not higher than the selling prices from other distribution centers. In addition, including product



factors, the sample group emphasizes reliable brands that are popular in the market, including marketing
promotion activities because organizing activities to reduce, exchange, give away, and add more helps increase
satisfaction with purchasing products for the sample group. The sample group behaves like general consumers,
which is to compare products from product prices, sales promotion activities (Promotion), and then decide to
purchase products. The researcher sincerely hopes that the benefits gained from studying this research are that
the company can use the information obtained from the research to develop and further emphasize employees
within the organization to turn to buy products from the company more to generate internal income and create

welfare for employees within the organization to create loyalty to the organization from employees at all levels.

Keywords: Promotional Activities, Distribution Center, 4Ps
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