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ABSTRACT

The study aimed to examine the satisfaction of consumers in Pathum Thani province towards the product
"Aji-no-moto". The objectives were: 1) to study the satisfaction of consumers in Pathum Thani province towards
the product, and 2) to study the satisfaction based on personal factors of the consumers in Pathum Thani province.

The research employed a quantitative approach, utilizing a sample size of 400 residents in Pathum Thani
province. The data collection process involved the utilization of online questionnaires, employing both
convenience sampling and purposive sampling techniques. The gathered data was subjected to rigorous statistical
analysis, including descriptive statistics, independent sample t-tests, and one-way ANOVA. The study findings
indicated that:

The findings of the study were as follows:

1) The overall satisfaction of consumers in Pathum Thani province towards the product " Aji-no-moto"
was high, with an average score of 4.77 out of a maximum score of 5.00

2) When considering personal factors, the study found that:

- Gender: Female respondents had the highest level of satisfaction, with an average score of 4.76.

- Age: Respondents aged between 25 and 40 years had the highest level of satisfaction, with an average
score of 4.82.

- Average Income: Respondents with an average income of 20,001 to 40,000 baht had the highest level
of satisfaction, with an average score of 4.81.

3) The hypothesis testing revealed that:

- There was no significant difference in satisfaction between male and female consumers (p=0.503).



- There was a significant difference in satisfaction between consumers aged 25-40 years and those over
40 years (p<0.01).

- There was a significant difference in satisfaction between consumers with an average income of 20,001
to 40,000 baht and those with a lower or equal income of 20,000 baht (p<0.01).

KEYWORD: Satisfaction; Marketing mix; Consumer
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