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Marketing mix factors that affect consumer’s decision to purchase EV in Bangkok.
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Abstract
The objectives of this research to study 1) Personal factors that affect the purchase of EV by

consumers in Bangkok 2) Marketing mix factors that affect the purchasing decision EV of consumers in

Bangkok 3) Purchasing decisions EV of consumers in Bangkok.



The sample group in this research is there were 400 people in Bangkok province. The research tool
was an online questionnaire using Microsoft Form. It is a 5-level rating scale questionnaire, which the
researcher created with a confidence value of 0.958 using descriptive statistics. In data analysis, statistical
values, percentages, means and standard deviations were obtained and used inferential statistics, Independent
Sample T-test and One-Way ANOVA. For the demographic factor hypothesis the Multiple Regression
equation was used to test the marketing mix hypothesis and analysis of variance in the level of statistical
significance at 0.05

The results of the research found that the demographic information of the respondents. The results of
this study found that the majority of the sample were female 212 people (53%), married status 213
people(53.3%), bachelor's degree 276 people(69%), were working as company employees 205 people(51.2%)
and having an average monthly income starting from 45,001 baht onward 277 people(69.3%)

Marketing mix factors that affect consumers decision to purchase EVs in Bangkok. The results of the
research found that overall they were at a high level of agreement(X=4.21, S.D.=0.79) when considering each
sector. It was found that consumers in Bangkok have a high level of opinion marketing mix factors on product
sector. It is at the level of high agreement(X=4.27, S.D.=0.78), The second, price sector at the level of high
agreement(X=4.23, S.D.=0.72) The third, promotion sector. is at the level of high agreement
(X=4.20, S.D.=0.85) and lastly is the place sector. is at the level of high agreement(X=4.14, S.D.=0.80)

The results of the hypothesis testing found that different gender demographic factors. There is a level
of opinion on the decision-making process for purchasing EV among consumers in Bangkok. In terms of
problem recognition stage and post purchase behavior stage, they are in the level of statistical
significance at 0.05

In term of different status, there is a level of opinion on the decision-making process for purchasing
EV among consumers in Bangkok. In terms of information search stage, purchase decision stage and
post purchase behavior stage, they are in the level of statistical significance at 0.05

In term of different educational levels, there is a level of opinion on the decision-making process for
purchasing EV among consumers in Bangkok. In terms of problem recognition stage, information search
stage, evaluation of alternatives stage, purchase decision stage, and post purchase behavior stage in the level

of statistical significance at 0.05



In term of different careers, there is a level of opinion on the decision-making process for purchasing
EV among consumers in Bangkok. In terms of problem recognition stage, information search stage, evaluation
of alternatives stage, purchase decision stage and post purchase behavior stage in the level of statistical
significance at 0.05.
In term of different income, there is a level of opinion on the decision-making process for purchasing
EV among consumers in Bangkok. In terms of problem recognition stage, information search stage, evaluation
of alternatives stage, purchase decision stage and post purchase behavior stage in the level of statistical
significance at 0.05.
Key word: Electric Vehicle, EV, Marketing mix, Purchasing decisions.
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