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Abstract

This research studies the marketing mix factors influencing the decision to buy products through
online applications of consumers in Bangkok. 1. To study the demographic factors that affect consumers'
purchases through online applications in Bangkok. 2. To study the marketing mix factors that affect
consumers' purchases through online applications in Bangkok. 3. To study the decision to buy products
through online applications of consumers in Bangkok, including products, prices, distribution channels,
promotion, and purchasing decisions of products through online applications of consumers in Bangkok,
totaling 400 people. The instrument used is a 5-level rating scale questionnaire, which was created by the

researcher with a reliability of 0.95. The statistics used are inferential statistics (T-TEST) to compare the



differences between demographic factors of gender and inferential statistics (One-way ANOVA) to
compare the differences between demographic factors of age, occupation, and average monthly income
that affect consumers' purchases through online applications in Bangkok. Hypothesis testing of marketing
mix factors affecting the decision to buy products through different applications By using inferential
syllabus, analyzing the statistics of multiple linear regression by introducing all variables

The research results are summarized as follows

From the results of data collection, gender found that most of the sample group were male,
accounting for 56.75 percent, with an age range of less than or equal to 20 years, accounting for 45.00
percent, working as a company employee, accounting for 51.00 percent, and an average monthly income
0f 10,001 - 20,000 baht, accounting for 44.25 percent

The study of consumer opinions on the marketing mix classified by aspect found that

The level of marketing mix factors in deciding to buy products via online applications is at the
highest level. When considering each aspect separately, it was found that the product aspect had the
highest level of opinions, the price aspect had the highest level of opinions, the distribution channel aspect
had the highest level of opinions, and the promotion aspect had the highest level of opinions, respectively.

The level of consumer decision to buy products online via applications in Bangkok is at a high
level. When considering each aspect separately, it was found that the awareness aspect had the highest
level of opinions, the after-sales behavior aspect had the highest level of opinions, and the information
seeking aspect had the highest level of opinions. In terms of alternative evaluation, there was a high level
of opinion, in terms of purchasing decision, there was a high level of opinion, and so on.

The results of the hypothesis testing found that

1) Hypothesis 1 The research results did not comply with the set hypothesis, which is that
demographic factors classified by gender, age, occupation, and average monthly income that are different
have no different effects on the decision to buy products online via applications of consumers in Bangkok.

2) Hypothesis 2 The research results were in accordance with the set hypothesis, which is that
marketing mix factors in terms of product (X1) and price (X2) have a negative impact on the decision to
buy products online via applications of consumers in Bangkok, with a forecasting power of 12.00 percent
(R2adj = 0.120) and a standard error of forecasting of 0.17326.

Keywords: Marketing mix, Online applications, Purchase decision
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