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ABSTRACT

The objective of this research is 1). to study demographic attributes that affect Thai Hom Mali Rice
purchase in Bangkok 2). to investigate marketing mix factors: 4Ps which contain product, price, plac e and
promotion that influence Thai Hom Mali Rice purchase in Bangkok and 3). to research decision process of
Thai Hom Mali Rice purchase in Bangkok. There are five methods as follows: 1. Problem awareness 2.
Information search 3. Evaluation of alternatives 4. Purchase decision 5. Postpurchase behavior.

This study has emphasized on sample groups who are 400 populations located in Bangkok by
implementing an online question paper in Microsoft Form. There are five rating scales in this questionaire to
discover under reliability equals to 0.919. Furthermore, descriptive statistics are considered for data analysis
which consist of Frequency, Percentage, Average, Standard deviation. Additionally, inferential statistics, (T -

test) comparisons, (F-test) by (One-way ANOVA) for hypothesis of demographic factors and multiple



regression for demonstrating hypothesis of marketing mix factors and analysis of variance equals to 0.05 are
considered.

The result of this research demonstrates that the majority group is 223 female customers
( x_: 55.8%), 172 customers who are 25 to 40 year-old ( x_: 43.0%), 200 unmarried customers
( x_: 50.0%), 122 customers who earn average salaries 30,000 - 45,000 baht as well as higher salaries 45,000
bath (x = 30.5%).

The overall of marketing mix factors to purchase Thai Hom Mali Rice in Bangkok is founded that the

rating scale from four sections on this survey reachs high ( x =4.23, SD = 0.516). The result of each section
reveals that customers who lived in Bangkok give rating scale for product hits higest level ( X = 431, SD=
0.531). While promotion still reach highest level and the rating scale of promotion is less than product ( X =
4.22, SD = 0.579). Following that the rating scale of price and place are high which are ( X = 4.20, SD =
0.429) and ( x = 4.17, SD = 0.525 ), respectively.

The overall of decision process to purchase Thai Hom Mali Rice in Bangkok is disclosed that the
rating scale from five sections on this survey reachs high ( x_= 4.11, SD = 0.5958 ). To consider each section
exposes that the customers who lived in Bangkok give rating scale for postpurchase behavior hit highest level
( X = 4.37, SD = 0.5292 ). While problem awareness still reach highest level and the rating scale of
postpurchase behavior is less than product ( X = 4.21, SD = 0.5134 ) Following that the rating scale of purchase

decision, evaluation of alternatives and information search are high which are (x =4.13, SD = 0.5859), (( x)

=4.11,SD =0.6148) and ( X = 3.75, SD = 0.7357), respectively.
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