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ABSTRACT

A research study on Factors influencing purchase decision the fashion clothes via online channels of
working ages in bangkok .The objective was to study 2 factors 1) Demographic factors 2) Marketting mix factors
influencing purchase decision the fashion clothes via online channels of working ages in bangkok . The research
sample is working ages who bought fashion clothes via online channels of 400 people. After that use online data
for Descriptive Statistics analysis. The statistics used for data analyais included freqency , mean , percentage
,standard deviation and Inferential Statistics the statistis used for hypothesis testing, including a one sample X’-

Test for component analysis and multiplication analysis. and the variance of the independent variable is 1)



Demographic factors 2) Marketting mix factors influencing purchase decision the fashion clothes via online

channels of working ages in bangkok .

The results were as follows the most of the consumers were female, age between twenty to twenty nine
years old. With a bachelor degree or equivalent worked as private company employee with an average salary of
between 25,001-35,000 bath . The research found that , The marketing mix esult , Consumers gave the value of
product importance on the quality of the fabric and sewing meticulously the highest with an average score of 4.29
points. In terms of consumer price, the level of important points was given. The point to specify the price is the
back of the sales post has an average score of 4.40 points (S.D.= 1.041). Various payment methods such as i-
banking, Credit card, received an average score of 4.49 points (S.D.= 0.855). And in the aspect of marketing
promotion, consumers give the value of the importance level. There are interesting sales promotions such as giving
cash discounts. When purchasing the full amount or when reviewing the store, giving special rewards for members
There is a free delivery service according to the festival or various occasions at the store. The average score is 4.04
points (S.D.= 0.949), and most consumers perceive and want to buy. fashion clothes through recognition from
online channels: Facebook, Instagram, Line, Tiktok, Youtube, the most number of 344 people (87.8 percent) And
consumers are looking for more information before making a decision to buy fashion clothes. With the method of
finding information through online shopping applications: Shopee, Lazada, 256 people (65.3%) and consumers
choose the form of the product as an important factor used to evaluate the decision to buy fashion clothes through
the channel. Online 151 people ( 37.8 percent ) And the most influencing factor for consumers to decide to buy
fashion clothes was the store's service that was impressive, 147 people (36.7 percent) and consumers spent time.
In making a decision to buy fashion clothing each time within 1 day of 240 people (60.2%) and consumers would

recommend fashion clothing stores. that you bought with others, 372 people (92.9%)

The results showed that The decision to buy fashion clothes via online channels of working people in
Bangkok There were differences according to demographic factors, gender, age, level of education, occupation and
income were different according to statistical significance. The marketing mix factors (4P) correlated with the
decision to buy fashion clothes via online channels of working people in Bangkok. There was a statistically

significant difference.

Keyword : Fashion clothes , Working ages , Online channels , Purchase decision
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