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ABSTRACT

The objectives of this research were (1) To study the individual factors of the population in Samut
Prakan Province. (2) To study the marketing mix of the population in Samut Prakan Province. and (3) To study
the housing purchase decision of the population in Samut Prakan Province. Classified by Gander, age, status,
occupation, income of 400 people. The research instrument were checklist questionnaires and 5 level rating
scale questionnaires, which the researcher has created has a reliability value of 0.96, The statistics used in the
analysis were distribution of frequency, percentage, mean, standard deviation and an inferential statistical test
(t-test) to compare hypotheses. The results of the research were as follows. From the results of the data
collection, it was found that the majority of the sample was Man, aged between 31-40 years old, marital status
and had an average monthly income of 25,001 -50,000 baht

For the marketing mix factor that affects the decision to buy house from the most to the least level is
the promotion, followed by product, price and place respectively.

The results of a research on home buying decisions of the population in Samut Prakan Province.
Regarding the Need Recognition, most of were bought for living and still had no interest in investing in real
estate. There are Currently living in a dormitory and rented house and 3 — 5 members. The results of a research

for Information Search, Found that the search source for product-Materials, Installment and location areas



from websites Google. The results of a research for Evaluation of Alternatives, found that there were
comparisons of 5-6 projects and comparisons interest rates at 3-4 banks and the budget for buying a house in
the price range of 2,500,001-3,500,000 baht. The results of a research for Purchase decision, found that the
time for consideration is 5-8 months. Most of the house like are modern style. and decide to buy by yourself.
The results of a research for Post purchase behavior, found that they were more likely to recommend them to
their friends and relatives. And most valuable is the materials and the utility management system.

Keywords: Decision making, House
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