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ABSTRACT

The objective of this study was to 1) To study personal factors in decision making to purchase bottled drinking
water of the consumers in Nakhon Pathom Province. 2) To compare the marketing mix factors of bottled drinking water
consumption in Nakhon Pathom province 3) To compare the decision making in order to purchase bottled drinking water
of the consumers in Nakhon Pathom Province, which will be classify by personal factor including gender, age, education
level and income level and this study will collect 400 data sampling from people who living in Nakhon Pathom
approximately 922,318 people. The tool in this study used 5 rating scale questionnaires, which the researcher has created
the reliability of the marketing mix equal to 0.909 and the reliability of decision making equal to 0.887, and the statistics

used for analysis were: Distribution of frequency, percentage, mean, standard deviation, T-Test and One-Way ANOVA.

Keyword: Decision; Marketing mix factors, product, decision
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