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Abstract

The objective of this study was to investigate factors that affect the decision to buy housing among the
population in Bangkok and its vicinity. We used an online questionnaire to collect data from a sample of people in
the Bangkok area. The data was analyzed using statistics for frequency and percentage, arithmetic mean, standard
deviation, and chi-square statistics, with a statistical significance level of 0.05.

The study found that the majority of the subjects were female, aged between 31-40 years old, with a
bachelor's degree. Occupation of government official/state enterprise employee Average monthly income of 15,001
— 30,000 baht Single status Pay attention to marketing mix factors (7P's) In terms of personnel, the sales office can
be easily contacted. There are regular sales staff at all times first, followed by products that still focus on the
structure of the house that is durable, strong, and standardized. The project is a safe area from flooding. Theft and
Critical Incident Prevention are the top priorities, followed by alternative evaluation. And when testing the research
hypothesis, the factors that affect the decision to buy a housing estate among the population in the Bangkok area.
It was found that different personal factors, including occupation and status, influenced the decision to buy housing
for the population in Bangkok and vicinity, while different personal, gender, age, education level, and average
monthly income did not affect the decision to buy housing for the population in Bangkok and vicinity. Different
personnel, service processes, and physical characteristics affect the decision to buy housing for the population in

Bangkok and its vicinity. statistically significant at 0.05

Keywords: personal factors, marketing mix factors (7P's), decision-making process, housing estates
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