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Abstract

The objectives of this research study were to: 1.) To study personal factors that affect the
behavior of choosing to use the laundromat in Bangkok. 2.) To study of marketing mix factors that affect
the behavior of choosing to use a laundromat in Bangkok. The sample used in this research was 400
people in Bangkok who had used the laundromat using a multi-stage sampling method. The instrument
used for collect data is online questionnaires. For data analysis, SPSS statistical was used to analyze the
data in the form of frequency, percentage, mean, and standard deviation. For hypothesis testing, Chi-
square test statistics are used.

The study found that most of the sampling were male, aged 21-37 years old, with a bachelor's
degree or equivalent, a career as an employee of a private company and have an income of 10,001-
20,000 baht. For product marketing mix factors will focus on the number of machines being served. In
terms of price, the emphasis is on telling the price. In terms of location, the importance of placing a
washing machine/dryer. In terms of promotion, the emphasis is on the preparation of special price
packages. In the term of people, focus on knowledgeable technicians. The process focuses on usability
through applications. And physical evidence, it will focus on the facilities in the store. The behavior of
choosing to use the service, most of them live in private houses. They choose to use the service because
it is convenient and fast. They will use the washing and drying service in 1-2 times a week on Saturdays
from 6:01 p.m. to 12:00 a.m. The cost per time is more than 60 baht. They decide to use the service
themselves and the brands that the most frequently used service is Otteri Wash & Dry. From the
hypothesis, personal factors: age, education, occupation, and income affect to the behavior of choosing
the laundromat significant at the 0.01 level. People of marketing mix factors affecting the behavior of

choosing the laundromat behavior significant at level 0.05.
Keywords: Laundromat; Marketing Mix; Choosing Behavior
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