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ABSTRACT

The purpose of this research was to study the Personal factors of people's decision to purchase air
conditioners in Bangkok. To study the marketing mix factors affecting people's decision to purchase air
conditioners in Bangkok. To study the decision to purchase air conditioners of people in Bangkok.

The sample group in this research was 400 people in Bangkok who decided to buy an air conditioner.
The research tool was an online questionnaire with Google Form, a 5 -level Rating Scale questionnaire, which
the researcher created. The confidence value was 0.9 5. Descriptive statistics were used to analyze the data to
obtain statistics, percentage, mean and standard deviation. and inferential statistics, T-Test, ANOVA, Chi —
Square and analysis of variance. at the significance level of 0.05

The research results concluded that Characteristics of personal factors of people's decision to purchase
air conditioners In Bangkok, most of them are male. Representing 57.25 % in the age range between 31-40
years, representing 42.25%, are engaged in state enterprise employees. Representing 30.50%, average monthly
income 10,001 - 20,000 baht, representing 46.25% and graduated with a bachelor's degree representing 46.25%

Marketing mix factors (4P's) that affect people's decision to buy air conditioners in Bangkok It was
found that most of the opinions were most important to the product aspect. By giving importance to the decision
to buy an air conditioner. is the brand and reputation of the product There are cooler sizes (BTU) to choose from
a variety of needs. and has an appropriate warranty period, such as a 1-year warranty on equipment/spare parts,
followed by distribution channels by focusing on stores located near home or work, stores offer home delivery

and after-sales service. and the store must be a direct distributor of the air conditioning company.



From the hypothesis testing, it is found that all the marketing mix factors influenced the decision
making to buy the air conditioners. Gender, age, occupation, average monthly income, and education level of
the respondents were. Nevertheless, product price, distribution channels, and marketing promotion were
significantly different.

Keywords: marketing mix, purchase decision, air conditioning
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