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ABSTRACT

This study therefore aimed to investigate the demographic characteristics factors (including sex
/Age /level /education /income), cognitive factor and marketing mix factors (including Product /price
/Distribution location /marketing promotion) that affected consumers ‘purchasing decisions for Lab Grown
Diamonds products in Bangkok.

Data was analyzed calculating by W.G.Cochran (1977)'s method at a confidence level of 0.95 and
the error 0.05 was allowed among the representative sample of 400 samples. The tool for collecting data
was a statistical questionnaire to analyze the results. Descriptive statistics were used to explain the analysis
results, including percentage frequency distribution. Mean standard deviation quantitative data were
analyzed to test the relationship of two variables using the Chi-Square test. The test method Pearson and
measure the size of the relationship by the Contingency Coefficient statistic was used to process the data
with a symbolic statistical program. Findings...

1. The findings indicated that personal characteristics influenced the decision to buy Lab Grown
Diamonds in Bangkok along with sex, age and education level related to maximum purchase budget. The
average monthly income had an effect on the relation of the importance to purchase decision.

Therefore, entrepreneurs should give important to the image of Lab Grown Diamonds that represent
standardization and reliability which give customers confidence to make a purchase decision. Together with
product warranty and certificate issued by a gem institute is the way of building credibility in
communicating with consumers and making consumer buying decisions.

There should be product warranties and certificate documents issued by gem institutes that are
internationally accepted standards in order to build credibility in communication with consumers to induce
confidence and purchase decisions Lab Grown Diamonds

2. Marketing Mix that affects the decision to Buy Lab Grown Diamonds in Bangkok in terms of
products, prices, and distribution channels is related to recognize the highest demand.

The study suggested that entrepreneurs should pay attention to offer Lab Grown Diamonds products
with a variety of styles with modern, luxury and novelty designs. Including the design that are unique and
exotic to be Promoting Value for Lab Grown Diamonds.

In terms of price, the product should present a reasonable and variety of price range with several
payment methods. There should be a clear price tag and pricing suitable for product quality.

The distribution channel should be in convenient location to contact and provide ready and fast

service.



In terms of marketing promotion, there should be activities to attract consumers that are interesting

and able to influence more purchase decision process.

3. From the analysis, it was found that Cognitive insight affects the decision-making process to buy
Lab Grown Diamonds. Therefore, consumers should be encouraged to have knowledge and understanding
of Lab Grown Diamonds. Such as an online media and website recommendation channel and sales and
service personnel who have the knowledge and skills to recommend Lab Grown Diamonds and so able to
respond to customer needs quickly.

Keyword : Lab Grown Diamonds, Marketing Mix
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