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ABSTRACT

The objective of this study was 1) To study the Personal Factors of the sample including sex, age,
salary, occupation, study, 2) To study the Marketing Mix Factors of the sample, and 3) To study Consumers'
behavior to Buy Products through Online applications in Ayutthaya province. The sample was 400 persons and
This research was quantitative the statistics used for data analysis consisted of Descriptive Statistics, Frequency,
Percentage, Mean and Standard Deviation. Data were analyzed by Inferential Statistics to indicate the relation

between values by using Chi-Square Test at the statistical level of .05.
Research result

1) almost participant was female (69.5%), Age was between 21-30 years old (37.3%), Averaged salary
was at 10,000-20,000 THB/month (35.5%), and Occupation was employee (42.3%) and Education lever was

bachelor's degree (47.5%).



2) Consumer Behavior of the Consumer to Buy Products through Online applications in Ayutthaya
province found that Buying product was clothing with the lowest price, the family had more impact on the

decision, buying period was between 21-30 of each month though Shoppee and Payment was online banking.

3) Marketing Mix Factors were ranked from high to low; Promotion (4.60 of 5 scales), Price (4.50 of 5
scales), Process (4.30 of 5 scales), Product (4.28 of 5 scales), Physical Evidence (4.19 of 5 scales), Place (4.17
of 5 scales) and People (3.71 of 5 scales). 4) Marketing Mix Factors affected Consumers' Decision to Buy

Products through Online applications in Ayutthaya province

Keywords : Marketing Mix Factors, Application, Consumer Behavior
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