LY a v d a d a
ﬂ%ﬂﬂé?ﬂﬂi%ﬁﬂﬂ]ﬁﬂ1iﬂﬂ]ﬂﬂl@ﬁﬂﬂﬂﬂm"n!ﬂyﬂiﬂuﬂ%ﬂﬂl@ﬁﬁjﬂ‘iiﬂﬂiuﬂlﬂﬂEQ!TIW?J‘HTHﬂi

Marketing Mix Factors of Organic Product of Consumers in Bangkok.

Y
%

FHuFITUA aunbaTana
MVIMIIAMIQATIMNTTY ANZVIMsFININMIT MR unamedes i Uszimalng
AMTUIHITFIND UMIMeAeT WA WNS Uszimet Ine

3 UAATOUUNAIY

Chanidnan Limkasetsakul
Industrial Management, Faculty of Business Administration,
Ramkhamhaeng University, Thailand
Faculty of Business Administration, Ramkhamhaeng University, Thailand

Corresponding author

@

a dy
N1HIYU

@ @

1 = s A = o A o o a A o
ﬂ‘V]']f’UuTﬂfﬂJ c‘]ﬂﬂigﬁ\jﬂlW@ﬂ’ljﬁﬂB’]ﬂﬁ]ﬁ]ﬂﬁjuﬂizﬁnﬂ']Qﬂ'liﬂa']ﬂéuﬂ\jWa@ﬂmmlﬂyﬁiﬂuﬂiﬂ

a

a @ 4 [ a @ J
GUENﬁﬂiiﬂﬂiulﬂl@ﬂgﬂlﬂWNﬁ”luﬂi Gluﬁ'maﬂymmliwmimam Tved Ul T2 quN1IMIAAIAVOINAAN N

a o a
INBATOUNISURIRS Inaluwangunwumiuas

@ 9 =)

nauA20813 1137 oil Ao @uﬂm“lumﬂgqmwammﬂ3ﬁzﬁaﬂc§aw§@ﬁm°ﬁzﬂy@i§uﬂ § $1u7n 400 AU
iseailefildlumsisRounuaeuniwesulaidrs Google Form Idadammssannlunsiinazvdoya 18mada
mevaz Aunde tazmdnniouunuinasgiu uas aaAEeeLINL T-Test 11az ANOVA fiszauiodiai 0.05

wamsIoaglidn dnvazlszansmansvedus Inndrulngfumendgs Aaidlufesas 75.50 oglugaa

Y A A =

1 J a  J = @ = = 1T a3 9 Y A 1
8135119 18-30 1 Anlusooay 61.50 Migﬂﬂﬂ15ﬁﬂy1ﬂiﬂluﬂ]u'l@§W‘J@WIEJ‘]JWH antlusevas 69.25 ‘5181@!@'@18@@
A 1 a a I 9 = o a o a I Y
mau"lmﬂu 15,000 U aatlusoaz 58.25 AT IFWANUNINIUUTHNID N U Aatlusooas 45.50
v 1 a o I8 a J 1 a 1 1 a ] 1 @
ﬂi]i]flﬁ')ulli%ﬁll'ﬂNﬂ1§€‘lﬁ1ﬂﬂlE)\?Nﬁ@lﬂil!mm‘bmi@uﬂ%f] W‘]J'ﬂélﬂiiﬂﬂﬁ'luch’iﬂtjuﬁﬂﬁﬂ'Nllﬂﬂl?iu@@igﬂ‘ll
o v v ¥ a o < = D) o w A o odaa ¢ o o o !
ANUAIAYNUATUAAANUNNINNEG A IﬂEJG],'I’W]'JﬁJﬁ'lﬂﬂJGluWﬁﬁﬂmmcﬂiJﬂigTﬂ%u ﬂ?iﬂiiﬂﬂmm%ﬂﬁ@ﬂﬂﬂ LHUISHD

o 2 4 o a J
m3i 13 Tna anuvainvateldidendss Taelinsszyna1naseanunoiuIouNATIUINEATOUNTS LAzl



9 Y a

oyaTIeazBendURBINATINIY Fo9aIIADAIUToINIIMITATIMeauM §US Tnadaulng Idanudidgyn

U

=

Y=y A X s 9 a P o oA X gy
ﬂ']11'?”“13ﬂaluf‘ﬂ3L"’UTEN"’U@EalW@"ﬁ@ﬁu‘ﬂ“ﬂB@i@u‘ﬂjEJ HFDINNNITIINUWRINTAINUAY ﬁﬂljJﬂljﬂﬁﬂlcﬁ@vlﬂﬁgﬂqﬂ

1 v o

a 1 [ ' v o Jo
NN INATDUTUUATIUNDN ‘]ji]i]EJfT'J‘L!’lJi3ﬁiJ‘VINﬂ13§]ﬁ1ﬂﬁ)1u°leN‘VlNﬂWii]@’liﬂWUVJﬁﬂ’JnJﬁiJ‘WN‘ﬁﬂ‘U

@

@ J J a @ Jo  w 4
anvazlsznnimaniauely Aumsduasunmsaaialianuduiusnuanyuzlszminsmaasaumauas
Y A Y a o J = v o Jou o I Y Y =2 Y A
s1eldaeon Mundadusinaralinnuduiusiudnvazlszmnsmaaiduszaumsing s1eldaenou uaz
=}
013W
ao & { g g v { a { A o aw
el Id i oauenus Miluilse Temildnudnaulaez disznougsnaiinerdesansniimansise
ya ¢ a Y a a &K A o 2 a avc o ' a s Y =
T4 3mszvinganssuvedus Inadenvendanusiinuasounsd awsmih lideseavensgsne 1anagnsiiiia

AYo vy

£ Y oa ) A X < 9 ] A =< ' a v
ﬂ"]'lllﬁaﬂﬂ']i"llﬂﬂﬂﬁqlltﬂﬂjiﬂﬂllﬂll'lﬂﬂ\?"llu uaztﬂu%gi}ﬂmmlusluﬂqugu Tﬂﬂ JINDNNTTADYDAVUIITINIAIVUIY

k) F) v a = A

a d' t:‘ [ ' a 4 a 9 a 9 d'
AUMNNYIVOINUNAANUNINBEATOUNTY 'I’iif]‘ljiﬂﬂﬂ1iﬂ1€lﬂﬁl’duﬂﬂu§ﬂlmﬂﬂuﬁ]

[

o o w a [ 14 a 4
A1dIALY ; ﬂi]i]ﬁlff’)u1J§$ﬁ3J°VlNﬂﬁ@ﬁ1ﬂ, HAANMINYATOUNIO

ABSTRACT

The purpose of this research was to study the marketing mix of organic products from consumers in Bangkok. in
terms of demographic characteristics Marketing mix factors of organic products of consumers in Bangkok.

The sample group in this research was consumers in Bangkok who bought organic products. A total of 400 people
were researched. The research tool was an online questionnaire with Google Forms. The statistics used for data analysis
were descriptive statistics, percentage, mean and standard deviation, and inferential statistic T. -Test and ANOVA at a
significance level of 0.05

The results of the research concluded that. The demographic characteristics of the majority of consumers are female.
75.50% were between 18-30 years of age, or 61.50% had a bachelor's degree or equivalent. accounted for 69.25%, the
average monthly income is not more than 15,000 baht, or 58.25%, and the occupation of a private company employee
accounted for 45.50%

Marketing mix factors of organic products It was found that the majority of consumers commented on the level of
importance of the product the most. by focusing on useful products and safe packaging suitable for consumption There is
a wide variety to choose from. by specifying the label of the organic agricultural standard certification mark and has
complete product details followed by product distribution channels Most consumers value the ability to access information
to buy organic products. There are various distribution channels. can be purchased conveniently.

From the hypothesis testing, it was found that The distribution channel marketing mix was related to age
demographics. Marketing promotion was related to gender demographics and monthly income. The market product aspect

is related to the demographic characteristics of education level. Monthly income and occupation.



This research provides useful suggestions for interested parties and related business operators to apply the research
results to analyze consumer behavior in purchasing organic products. can be used to expand the business Develop a strategy
to reach the needs of more consumers and be known more among consumers as well as expand the business of selling
products related to organic products. or other forms of trading business.

Keywords : Marketing Mix, Organic Products
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