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Abstract

Due to the epidemic situation of the Covid-19 virus, most people have to adjust their lifestyle
habits. The restaurant business has adapted by providing food delivery services with a variety of menu
styles to meet the needs of consumers and in line with the COVID situation. Therefore, the purpose of the
study was to study the 7P's marketing mix factors affecting the choice of food rider service during the
COVID-19 crisis of consumers in Bangkok and its vicinity. Its objectives are to study demographic factors and
to study marketing mix factors affecting food rider service selection. A sample of 400 people was used. The
tool used to collect data is a questionnaire. The tools for statistical analysis were Chi-Square test and the
degree of correlation of variables by Cramer coefficient and Spearman coefficient. The results showed that
the people who chose Food Rider the most were females is 52.5%, aged 26-30 is 26.3%, were single is
67.8, which is a group of 40 percent of private company employees and is a group with average income
10,001-30,000 of baht per month is 58.0%, having a bachelor's degree is 58.0%. Testing the relationship
between demographic factors and choosing a food rider service. It was found that the age factor and
income factor There is no influence on the selection of Food rider services in every selection process: 1.
Product selection 2. Brand selection 3. Vendor selection 4. Time of purchase and 5. Quantity. purchase
Gender, status, educational and occupational factors influenced at least one process of choosing a food
rider service. The results of the study on the relationship between the factors of marketing mix and the
choice of food rider service were found that the product factor did not affect the choice of food rider
service in all processes of choice. The price factor Marketing Promotion, Factors Service, Channel Factors,
Personnel Factor, Process Factors, and Physical environmental Factors affects the choice of food rider

service.
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