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Abstract

The study of the factors affecting the behavior in selecting a channel to top up online games on mobile
phones of consumers in Bangkok used a quantitative research method. The sample group was 400 consumers in
Bangkok. The questionnaire was employed as a tool to collect data. The statistics used in the data analysis were
frequency, percentage, mean, and standard deviation. In addition, the hypotheses were tested by using T -test, One-
Way ANOVA, and Multiple Regression Analysis.

The results found that a majority of the respondents were male, between 18-25 years of age, earned
10,001-20,000 baht/month, and were private company employees. The findings regarding the opinion levels on
marketing mix factors indicated that the dimensions of physical environment (JE = 4.34), distribution channel (.f =
4.38), personnel (X=4.24), and operational process (X=4.28) were at the highest level while the dimensions of
products (X=4.12), price (X= 3.99), and marketing promotion (X=4.08) were at a high level. Regarding the
behavior of online game top-up on mobile phones, the personal factors (X=4.28) and the psychological factors
(X=4.25) were at the highest level while the social factors (X=4.19) and the cultural factors (X=4.15) were at a
high level.

The results from the hypothesis tests revealed that the differences in personal factors of consumers in
Bangkok, including differences in ages, income levels and occupations, produce differences in the behavior in
selecting a channel to top up online games on mobile phones, with statistically significant at the 0.05 level.
Referring to the multiple regression analysis, it was found that the marketing mix factors, namely products, price,
distribution channel, marketing promotion, personnel, physical environment, and operational process, can jointly
predict the behavior of consumers in Bangkok in selecting a channel to top up online games on mobile phones, at

0.05 level of statistical significance, with the R Square (Rz) value of 0.432.

Keywords: Channel to top up online games; Online games; Marketing Mix; Buying behavior
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