a &L 2 o a a
msfinngAnssumadendeiniminleduiegivesdui hahuvangaummumuns

A study of consumer behavior in purchasing ready-made fermented fish sauce in Bangkok
L4 A v &
WoUA UNilBITnY
A191INMITAMIYAAIMNITY MIIMIUIMITFIN e
AUSUTHITFIND W ING eI WA WM Uszme Tng

ASuAAYeLLNAIIY

Mr. Anan Namuangrak
Email: trollnaiz00@gmail.com
Industrial Management, Master of Business Administration Program
Faculty of Business Administration, Ramkhamhaeng University ,Thailand

Corresponding author

o 1
UNAAYD
aw Y Ao J = a A X ¥ Y 9 < Y A
maaveluas il faglszasimsfnymganssumadendoiiaiedusoglvedys Tnaluwa
X g av a L. 9 A 3 9 '
NFUNNLHIUAS FuTuaITeF/5 110 (Quantitative Research) Taglduuuaeunmmunidenasulumsnudeya mnngu
(J ' { y X ' { { 2 9 < °
deden lFlumsdnung il Taun dinedonderndmiulyesadisoglluuanganmumuns $1u9u 400 A Ha
= ] a Y ) Y T Y ' 1 Q3 a g

MsANEIMDI 1) 91msanseidoyani luvesdneunuudeua wu faevuuvaeunwdm Ingdlumandg Sosay
72.5 o w9019 2630 1) S0vaz 40 Tarmunm Tan Sosaz 60 1sznovuerdn wiinauna 'l fesas 42.5 uaziiseldae
A ' Y a J Y = [ v 19
ROUIEHIN 15,001 - 25,00 10 Fovaz 72.5 2) Insideyanenvifetsdiulszaumumsamanuigaen

= Y a & 4 Y v 9 A o o ' ) A = A &
mugeunlszauanuAamuneny (Dilvsedundasus Taeswegluszauinniga (X=4.61) Taviiasan iy

1 4 4 1 [ § = [% 1 [ { by
51090 WU Fordoweniua lasegluszauuniga (X=4.73) (2) thisdmsia Taesavegluszauuniiga (X=

a I 1 I § ¥ 1 1 1 1 Iy Y =
4.60) Tagnasu Wlusiede wu Wusmniawisnbendeld Taeiisaneaealdse Tasegluszauuniga (X=



Y o

[ [ =y 1 1% { Ly a I [ Y
4.65) (3) thsammsduasumsaain Tassawegluszauuniiga (X 4.70) Tasiiasan iusiede wua Srudinda
L X { - @ ] o o 1 A
fdesusadetesenlal s Tasegluszdumniiga (X = 4.85) (4) Tademugeanamsiasimionioliuing
' @ { < a < 1 a . U { o @ 1
Tagsawegluszauuniga (X=4.43) Tagiosan iusiede wudn §u5ms Delivery datathu / ineds Tasog 1

% { = @ ] [ § = a I [
szauinniiga (X=4.60) (5) Tademuyaains Tassawegluszavuiniga (X=4.54) Tagiosan itusiede wun

'
o ] =~ do o  da =~

fmhelivypddmiuta Tasegluszauniniiga (X=4.72) (6) asedmnszuaumsduiums Taesawegluszauun

q

a

{ 'y < ' @ a I I A ' o
hga (X = 4.75) Taginsan iusiede wui mssarsaumdanuiluszdivuiesannsoueaiudui ldodesdanu

Tagagluszauuiniiga (X=4.83)

a Y

o 1 [ { y a I 1 a
(7) thvsaanadeumenn lagsivegluszauuniga (X = 4.40) Tagiarsan Fusrede wun ANNUINYDIYAND

'
Aa 3

9 < T o { 'y a ' o
seudenfiaerinlarinyesadisegy Tavegluszauiniiga (X=4.73) msnadon duydgiuwud dadeneaiu
A oA A EY dy a 9 Y a Y 1Y Aa ] 4 9 @ A 1
miaamandimagederie I5lumsyedudvedus Ina laun Ausdadusiuazdusin Tadenanmsaaaniinase
a A a 9 Y a Y 19 A o 7y A Yy @ o 1y
wpanssulumsyodumuedus Ina lTaunmunaanus AUMIauaiuNMIAaIn ATUFoIN1NTIATINIG AU

YAAINILAZTAIUMIAUUUNS

o a

°9_o H G v
fMdfgy: wodanssw, hdadlgesdidesy, Tedediudszauniimsaaa

ABSTRACT

The purpose of this research was to study the purchasing behavior of ready-made fermented fermented fish sauce
among consumers in Bangkok. which is a quantitative research (Quantitative Research) by using a multiple choice
questionnaire to collect data. The sample group used in this study consisted of 400 people who had purchased ready-made
seasoned fermented fish sauce in Bangkok. They were female, 72.5% were in the age range of 26-30 years, 40% were
single, 60% were employed as general employees, 42.5% and monthly incomes were between 15,001 - 25,00 baht, 72.5%.
2) Data analysis. Regarding the marketing mix factors, respondents had a level of opinion about (1) Product factors Overall,
it was at the highest level ()_( = 4.61), considering item by item. It was found that brand reputation at the highest level ()_(=
4.73) (2) Price factor Overall, it was at the highest level ()_( = 4.60). Considering each item, it was found that it was an
affordable price. by sufficient for the cost at the highest level ()_( = 4.65) (3) marketing promotion factors Overall, it was at
the highest level ()_( 4.70). Considering each item, it was found that the distributors could order online. at the highest level
()_( = 4.85) (4) factors of distribution or service channels Overall, it was at the highest level ()_( = 4.43). Considering each
item, it was found that the delivery service was delivered to home / residence at the highest level X = 4.60). (5) Personnel
factors. Overall, it was at the highest level ()_(= 4.54), considering each item, it was found that the supplier had good human

relations. at the highest level ()_(= 4.72) (6) Process factors Overall, it was at the highest level ()_(= 4.75). Considering each



item, it was found that the product placement was organized and the products could be clearly seen. which was at the highest
level (X = 4.83) (7) Overall physical and environmental factors were at the highest level (X = 4.40). at the highest level X
= 4.73). The hypothesis test found that The marketing factors that affect the media used in the purchase of consumer
products are products and prices. Marketing Factors Affecting Shopping Behavior of Consumers including products
marketing promotion distribution channel Personnel and Operations

Keywords: behavior, ready-made fermented fish sauce, marketing mix factors
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