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Marketing mix factors for purchasing products via online applications (Lazada)

of consumers in Chonburi Province
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ABSTRACT
The objectives of this research were to study the factors of marketing mix in purchasing products
via online application (Lazada) of consumers in Chonburi province and to compare the market mix factors

in purchasing products. through online applications (Lazada) of consumers in Chonburi classified by
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personal factors which is a quantitative research by using questionnaires as a tool to collect data From the
sample population of 400 people, the results of the study showed that 1) the respondents found that most of
the respondents were female, 71.3%, aged 35-55 years, 43.0%, marital status, 50.5% had an educational
level at the level. Bachelor's degree 68.5% and average monthly income 20,001 — 25,000 baht 35.3% 2)
Overall marketing mix factors The opinions were at a high level (x= 4.01, S.D = .425). in terms of physical
characteristics The highest level of opinion was (x= 4.07, S.D = .451), followed by the distribution channel
(x = 4.05, S.D = .494) and the lowest was personnel (x = 395, S.D = .528. 3) Respondents who were age,
status, education level and different average income The decision to purchase products via the online
application (Lazada) differed statistically at 0.05 level.

Key word: Marketing mix, Lazada, online application shopping
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