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Abstract

This research objectives (1) to study the marketing mix factors in purchasing Nutrilite
supplements from Amway (Thailand) Co., Ltd. in Bangkok. (2) to compare the marketing mix factors in
purchasing Nutrilite supplements of Amway (Thailand) Co., Ltd. of consumers in Bangkok, classified by
gender, age, education level, occupation, monthly income.The sample was 400 persons. The instrument
used in this was a questionnaire. The questionnaire is a 5-level rating score, which was created by the
researcher with a confidence value of 0.94. The statistics used in the analysis were the distribution of
frequency, percentage, mean, standard deviation. T-test (t-test) and one-way analysis of variance (One-

Way Anova).

The results of the research can be summarized as follows.



1. The study of demographic data of consumers in Bangkok found that demographic data of
consumers in Bangkok were gender, age, occupation, education level and average monthly income of the
respondents, most of the respondents were female, 270 people representing 67.5%, aged between 41-50
years, 134 people, representing 33.5%, working in private companies , 137 people, representing 34.3%.
undergraduate studies 226 people, representing 56.5%, and had an average monthly income of more than

45,000 baht or more, 154 people, representing 38.5% of the total.

2. To study the factors of marketing mix in choosing Amway (Thailand) Co., Ltd.'s Nutrilite
supplement in Bangkok, it was found that the selection of Nutrilite supplement from Amway (Thailand)
Co., Ltd. in Bangkok. According to the principle, the overall marketing mix is at the highest level with an
average of 4.59. Considering each aspect, it was found that the marketing mix factors at the highest level
were products (x_ = 4.80), followed by distribution channels (x_ =4.67) market (x_ =4.51) and price (x_ =

4.39), respectively.

3. Comparison of marketing mix factors in purchasing Nutrilite supplements of Amway
(Thailand) Co., Ltd. in Bangkok by demographic classification. The demographic with 2 groups of
variables, namely gender by t-test, while the variables with more than 2 groups were age, occupation,
educational level and average monthly income of consumers using One-Way Anova statistical analysis
of variance found that consumers with different ages, occupations, educational levels and average monthly
income There are different marketing mix factors for purchasing food supplements. It was statistically
significant at the 0.01 level. The sex of the consumers had no difference in the marketing mix factors in

choosing the supplement.
Keywords: The marketing mix
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