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ABSTRACT

At Present, alternative energy plays a huge role in our daily life. It comes from various factors, such as
the demand for electricity is increasing, the need of electricity bills reduction or areas where transmission
lines from electricity are not yet accessible. In addition, the equipment and installation of a solar power
generation system is continually decreasing, with make it accessible to the public. These devices are
easy ubiquitous. Furthermore, there is a government promotion with supports the people's sector to
produce electricity from solar energy for using in their own homes. When remaining from household
electricity use, electricity is generated from solar energy that can be sold back to the Electricity Authority
to both the Metropolitan Electricity Authority and the Provincial Electricity Authority.

This research aimed to study the 7 Ps Marketing Mix, including product, price, place, promotion,
people, processes. and physical evidence affecting the purchase of residential solar power generation
system of people in Bangkok surrounding areas vicinity. Using a closed- ended questionnaire that passed
the confident test. The data were collected from consumers in Bangkok and vicinity by a simple sampling
method of 400 samples. The data in processes used descriptive statistics, including frequency
distribution, percentage, average (X), standard deviation (S.D.) and referential statistics is applied to test
the hypothesis at the significant level of 0.05 such as T- test, One- Way ANOVA, and Multiple Regression
Analysis.

The study respondents were mostly male accounting for 59.5 %, most of them were in the range
of 31-40 years, representing at 33.3 %, with the most single status accounting for 51.7 percent of the
population in sample size, most of the people are employees of private companies accounted for 48.5%
with a bachelor's degree the most accounted for 64 .5 percent, and the average monthly income was in

the range of 20,000 — 35,000 baht the most accounting for 28.0 %.



So found that, the demographic factors of gender in terms of status marital monthly income
affects the selection of solar power generation systems for residences of people in Bangkok and vicinity.
In terms of 7Ps marketing mix factors that affect the purchase of solar power generation systems for
residences of people in Bangkok and vicinity are the price factors, the factor boosting the market, the
factors of staff. and the physical environmental factors

Keywords: Demographics; 7Ps marketing mix; Solar power system purchase
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