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ABSTRACT

Thailand operates an economy based on agriculture and natural resources are used in the
production of food manufacturing from cultivation. There are important resources for seafood fisheries and it
is a fundamental factor in human consumption. It is considered a country that has achieved success in
fisheries development and can be ranked in the world rankings. Present, we also find that seafood
consumption behavior tends to increase. It can be seen from the trend of eating more diverse seafood and
increase popular nowadays as well.

The objectives of this research were to (1) to study demographic characteristics such as gender,
age, education level, occupation, average monthly income. and the number of family members of fresh
seafood consumers in Bangkok and its vicinities (2) to study marketing mix factors such as products, prices,
distribution marketing promotion and the purchasing behavior of fresh seafood among consumers in Bangkok
and its vicinities By the simple sampling method (Simple Sampling) is to collect data that the researcher has
the opportunity to meet with the sample by chance. Data were collected from the population who had bought
fresh seafood of 400 people. The statistics used in the preliminary analysis were descriptive statistics. These
were the distribution of frequency, percentage, mean, standard deviation. F-test and One-way ANOVA

From the results of the study, it can be concluded that (1) demographic characteristics Most of the
respondents were female, with 191 people, representing 47.8%, aged 21-30 years, 211 people, representing
52.8%, were single, 211 people, representing 58.2%, were employees of private companies. There are 215
people, representing 53.8%. Most of the population has a bachelor's degree, which is 289 people,
representing 72.3%. Their monthly income is in the range of not more than 20,001 - 30,000 baht, which is
173 people. 43.3% and there were 355 people, representing 88.8% of family members 1-5. It was found that
demographic factors, gender, status, age, income and number of family members influenced their buying
behaviors for fresh seafood (2). Marketing Mix 4Ps that influenced the purchasing behavior of fresh seafood
among consumers in Bangkok and its vicinity were product factors. Price factor distribution channel

Promotion Factors It is in the most important level in all aspects.

Keywords: seafood selection behavior, 4Ps marketing mix, sales promotion, fishery resources
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