Ta9alun1sandwlataan lEusn131sIUsNVAIRNTNDILN Y

Tuiadiasnnen Jsningays
Factors in decision making in service selection hotel of tourists

in Pattaya city, Chonburi

37709 F1am
mmﬁ*’mmm‘”@miq@m%m‘m ﬂmzu’%miﬁqsﬁﬁ] VANINYIRLTINE LR Useine Ing

;ﬁu HATULNAINN

Jirarat Kamwicha
E-mail : prang.jirarat@gmail.com
MBA Industrial Management, Faculty of Business Administration,

Ramkhamhaeng University, Thailand Corresponding author

UNANL

Ao & a e A A 8 =2 o o A P s
JIWIYAIIN NQ@]Q‘L]SZ@\‘]QLWQ 1) Lwaﬂﬂ‘]ﬂ"lﬂ@ﬁﬁmEJN'J%ﬂi:a“‘n’]\‘lﬂ’]iﬂa']@luﬂ”li@lﬂaulﬁ]ﬂ’ﬁLaaﬂl“ﬁ

USMslssusNaaIinriadien luwaildasnne WnIaTa3 2) Lﬁ'aﬁnmﬁaﬁ'm{]mé’nﬂm:muqﬂﬂamaa;d”l;’ﬁu’%ﬂ’m

'
A

Tumsaagulaidenlfidenlsusnmslsousuvasinraadion lwaaieswinen Jamiazay3 3) hadnmniaadula
danldusmadenldusmslssusnasinvisaierluaadasine 15'0%5’@“11@14%'716311@1’1amaﬁ'ﬁﬂwnﬂu
invaafisamesldusmalsousn luaadasine IWIATALT 1IN 400 auAsasfianld Aouvusauny
I(ﬂUﬁﬁam‘ﬂumﬁm‘i’lxﬁﬂizﬂauéﬁEJ DROHEH (Percentage) miLLﬁmLLﬁ]dmmﬁ (Frequency) ﬂ'ﬂmaisl (Mean)
d’smﬁmmummgm (Standard Deviation) kaz¥NMINaRUaNNGATIU A28 aDa t-Test F-test Lz Least
Significant Difference (LSD)

NAITUWLIT nﬁjmﬁamomﬂ%@jLﬂuﬁﬂﬁauﬁmmﬂmgﬂmweﬁ W IWIN 237 A% @nlngliznay
adwwiinauuIEnianTu 1w 190 au drulngilany 20-30 I $1wu 222 au imdnsszaudiggne’
1w 280 aw §9181615,001-30,000 LN §102% 200 A uaz Sulngidsnruznmnlan SuIw 257 an
JIUAUEIULIZRUNIINIIAAIAWLT ﬁfnviaaLﬁma'm’l,mﬂﬁmwﬁm”tg@Tﬁuqﬂmni /Q’Lﬁu’%mi

WAZAURILIATONNIINBNIN FANARLITAUVANVEATYLYINAK 4.29 I9IAINIABEUAIUNIZLIUNT


mailto:prang.jirarat@gmail.com

JAafuzalauiAg 4.19 Lazld1uaN MBNEAAHN UFDIUN / ToININTIATIRING UazEIWIT
FILRINNTORA Lﬂué'm”uq@ﬁm
NANINARAUFNNAZTIUNLIN

A & o Aa ' o A A v a o A A
NANNFILAITHTABEIRUTTRNNINMIANaNTNadanIaaanlaRanlFusnTlssusnvasinviaaiel Tuwaias
NNEN ﬁ‘i’dﬁi’@]‘*ﬁaﬁ U52nauadnlsenou 7 auls MUNEAA AT AI%INAN AUWIDIWN/TBINIINTINRINEY
BN IFILFIUNITARG FIUYAAINT /Q’Lﬁu’%mi AWNTZUIBNIT LRSATUFILIANDUNIINNENTIN WLINUIRL
fundszruniinmIaanany 7 au danudmegain lunmssinaniaaaulaifanltuinmslsiusuvasinvaaien
Tuwaidasnwne WNIATAYS LLazmmeﬂaﬁ'ﬂdauqﬂﬂavlﬁuri LA 21TW 81 WRZRDTUWANARANAIINW LN T NS
' o A A v a ' o =2 oA ' o o ° Y o A A v a
FanNIAAFWIALRaNITUINNILIILIYN §INITEAUMIANE wazyldanuandrsnuinarinlvnisaaaulaidanltusns
Tssuwsvvasnnviasinenluwaiiaswne a”m’i'@‘*ﬁaﬁl,l,@ﬂ@mﬁ'u WAz WU andsNdantwadansaaaulalunng
13u3nslasusn vassinvisafisaludasinenanniige sulngjinveansazlianudayduninnudan
= a a o o A v Aa L= a Y a a =) A A U o
Wuias Josendudbwnslwusms, wummumﬂuqmw‘tumﬂmmn'ﬁ, WINIWIANNNTEARTaTUI UMY,
winaulidayaldainstanu uazwinnudanuswnglunsliuing ewsdusuluduiuedaun
mamwinvaunsdil anudseanvEelsusdszuuinmanudasans ldinanguunnigalasddiaie
mﬂﬁam 4.51

o

fMmen . nIaeaula, knviaunen, sulszauniinmsaae,lsus

ABSTRACT

The purpose of this research was to study 1) To study the factors of marketing mix in the decision
making in service selection hotel of tourists in Pattaya city, Chonburi 2) To study the factors of personal
characteristics of the tourists in the decision making in service selection hotel of tourists in Pattaya city, Chonburi
3) To study the decision making in service selection hotel of tourists in Pattaya city, Chonburi. The sample
populations consisted of 400 Tourists who use hotel in Pattaya city, Chonburi. The research instrument was a
questionnaire. The statistics used in data analysis were frequency, percentage,mean and standard deviation.

The techniques of t-test, f-test (One-way ANOVA) and Least Significant Difference (LSD)



The results found that most of the samples were tourists, mostly female, 237 people, mostly 190 people
working in private companies, most of them were aged 20-30 years, 222 people had a bachelor's degree, 280
people had income. 15,001-30,000 baht, 200 people, and most of them are single, 257 people. The marketing
mix factor found that Most tourists place importance on personnel/service providers and physical environment.
The mean level of importance was 4.29, followed by process. It has an average of 4.19 importance and has a
price aspect. Product aspect, location aspect / distribution channel and marketing promotion is the last.

The results of the analysis of marketing mix factors affecting the decision making in service selection
hotel of tourists in Pattaya city, Chonburi Composed of 7 variables,Product,Price,Place,Promotion,People,Process
and Physical evidence It was found that the 7 marketing mix factors were very important. To influence the
decision making in service selection hotel of tourists in Pattaya city, Chonburi In terms of personal factors such
as gender, occupation, age and status, did not affect the ecision making in service selection hotel. Education
level and earning affects the decision making in service selection hotel of tourists in Pattaya city, Chonburi was
different and found that the variables influencing the decision making in service selection hotel of tourists in
Pattaya city, Chonburi the most tourists will focus on The staff are friendly. Good-natured service, polite staff in
service, employees are enthusiastic about work, staff provide information clearly And staff have expertise in
providing services, respectively. In terms of the physical environment, tourists take into account. safety matters

The hotel has the most standard security system with the highest average of 4.51

Keywords: Decision, Tourists, Marketing mix, The Hotel
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