TRpaindszaunisnsaaalunsidondaa1mIsunig (Street food) mao;ﬁ'ﬁinﬂslu
LT@ﬂEGLVI‘WNW‘I%ﬂ‘J
Marketing Mix Factors for Purchasing Decision of Street Food in

Bangkok Metropolitan

UIATT WITDU I3
8121371 ITANIQARIANTIY ATLIWNITING AW INENF BTSN Uszine lng

*Q?Uﬁ@wauuﬂﬂaﬂm

Narissara Phanchomngarm*
Industrial Management, Faculty of Business Administration,Ramkhamhaeng University, Thailand

*Corresponding author

UNAnga

my3suidas Tasudmdszaunmanmsaamalumsidendaoimnssums (Street food) 189 Huilnalwaa
nynwumIBAIIAUEaIA (1) adnwniTasusudszaunisnisamalunisidandaenissunie (Street
food) pa9gUTlne luwanyanwamiuas (2) WaSuufisuTeassdulszaunemsaaelunsidandasms
3UN19 (Street food) vasfuIlnaluiwanjanwaniuasiuunandadvdudszansenaat ldun iwa any
andw uwarmoldaiodaidon ﬂéu@vﬁamﬂumiﬁﬂﬂﬁﬂ%ﬁ fa duilnalwaanjamwaniuasdnuin 400 au
in3aedafildluniissesailsiduuuuseuany (Questionnaire) lluanNaTIdIBLUTEUMAN (Rating scale) 5
PELOHY] s'fiaQ‘iﬁ'ﬂﬁaﬁ”’mifuﬁ@hmmL%aﬁﬁu Wi 0.95 shaflglumitiameildunimuanuasdinnad sfas
8% fLads(Mean) ﬂ"]La’jml,uummg']u(Standard Deviation) NINAFAUANT (t-test) LazILaTIzRAINY
wUTUTIUULLNIGLELT (One-way ANOVA) wamﬁaﬁ'ﬂaﬁgﬂvl,@i”ﬂ”af:

1.nmfnsdayansdulzmnimanivasuilnaluaaniainnuniues ldun e ey 0ndn uas
oldiadudaiion wuin gﬂ”@]afuLLuuaaummm’lmmﬂmwmtﬁu dwan 265 au Aaldusasaz 66.3 Honzat
Tugag 31-35 1 mﬂﬁq@ duan 73 au Aarduiasaz 18.3 daulngdoriwwinanuuienianawlsn
PARINNITY F1UIU 108 AU Aatduinsaz 27.0 LLazﬁsm"L@T@iaLﬁauag'lwﬁw 20,001-30,000 11N mﬂﬁq@
I 88 au Aatduiosas 22.0

2 msfnwfasoaudszauniensaaalunisiiendea1m1ssung (Street food) pa95u3lnaluiue

NINNUMIBAT WU MIIRENTEIMNTINNNI (Street food) maa;\d}”u’%lmlumnymwumummwﬁﬂﬂaﬁ‘ﬂ

A

MUFINLUITFUNIINNTAANG Iwmwmwagﬂmzﬁumﬂﬁq@ Taudl (x = 4.33, SD=0.190) WiaRa1smduse
AIBALIN ﬂﬁ]ﬁ'ﬂﬁﬂumuﬂs:aumummm@‘qnﬁ’mag’lmm‘“umﬂﬁq@ laun FuREaSIM (x = 4.50,
SD=0.230) @1uTaININIFIATIMINY (x = 4.32, SD=0.362) FIWMIFILFIUMNTING (x = 4.31, SD=0.340) #1%
10N (x = 4.30, SD=0.380) FMNITANIIYANINT (x = 4.30, SD=0.356) FMNIZLIUMS (x = 4.30, SD=0.342)

LaZABEIALIZNALNIG NMBATN (x = 4.29, SD=0.373) AU&1AU



mswisuifisuiasusmlszaumimsaaalunisidendaenisiunig (Street food) voiguIlnalu
Lm@nEamwumuﬂi?ﬁﬂLLuﬂmuﬂaaﬁ'mﬁmﬂs:mmmaﬁ laun e 21y g uazeldiadudatdon wuin
Q/U%Iﬂﬂluml@ﬂi;de&lW]uﬂiﬁﬁLW?l 218 81T waeeldadodoidandiuandnenu dnsdandasmissy
N4 (Street food) ‘liuanenani aﬂ'wﬁﬁfﬂéwﬂ°tgmaaﬁﬁﬁiz@”u 0.05

Ard1ATy : JaspaulIzaunIanIInae, 81n133uNg (Street food)

ABSTRACT

An Objective of this research was (1) to study the marketing mix factors for purchasing decision of street
food in Bangkok Metropolitan (2) to compare the marketing mix factors for purchasing decision of street food
in Bangkok Metropolitan according to gender, age, occupation and average monthly income the populations of
these study total 400 persons who are in Bangkok Metropolitan. The research tool was 5 valuation rating scale
questionnaires with 0.95 reliability value. Statistics for data were analyzes by frequency, percentage, mean,
standard deviation, t-test and one-way ANOVA.

The results of the research were as follows:

1. The study of demographic studies in Bangkok Metropolitan regarding the results of data collection,
it was found that The majority of the sample were 265 females, representing 66.3%. They were in the most
range of 31-35 years with 73 people, representing 18.3%. Most of them are employees of private companies /
industrial factories with 108 people, accounting for 27.0%. and and the average monthly income in the range
20,001-30,000 baht with 88 people, accounting for 27.0%.

2. The study of marketing mix factors for purchasing decision of street food in Bangkok Metropolitan it
was found that the overall of marketing mix factors at the highest level with the average was 4.33 and standard
deviation was 0.190. By considering each factor it was found that All marketing mix factors were at the highest
level. By separate the average of Product was 4.50 and standard deviation was 0.230, the average of Place
was 4.32 and standard deviation was 0.362, the average of Promotion was 4.31 and standard deviation was
0.340, the average of Price was 4.30 and standard deviation was 0.380, the average of People was 4.30 and
standard deviation was 0.356, the average of Process was 4.30 and standard deviation was 0.342, the average
of Physical evidence and presentation was 4.29 and standard deviation was 0.373 accordingly.

The research results were found that by the demographic studies in Bangkok Metropolitan to different
factor regarding to gender, age, occupation and average monthly income have not been affecting purchasing
decision of street food in Bangkok Metropolitan with statistically significant at 0.05.

Keywords: Marketing Mix Factors, Street Food
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wWinuuIENanTWlsIugamnnIIN $1au 108 an Aaduiasar 27.0 uazdinlddaidenaglugas
20,001-30,000 1N mnﬁq@ w88 au Aatduiosas 22.0
2. WamsAnEMsiaandamniums (Street food) pa95juslnaluanianwamuaaunanady

AMUEIBUIZIUNIINIAN I@mmwmuaglm:ﬁumﬂﬁq@ Taofien(x = 4.33, SD=0.190) tflawarsandune
AIWWLIN ﬂaﬁ'ﬂﬁmmuﬂi:aumammm@“qnﬁwuagﬂmm”‘umnﬁq@ laun aunfanmad (x_= 4.50,
SD=0.230) @1UTBININIFIATIAINY (x = 4.32, SD=0.362) FIWMIFILFIUMNTING (x = 4.31, SD=0.340) #%
10N (x = 4.30, SD=0.380) FMNITANITYANNT (x = 4.30, SD=0.356) FMNIZLIUMS (x = 4.30, SD=0.342)
LAZEHAIALTZNALNMINIBAIN (x = 4.29, SD=0.373) ANEGL

2.1 M3taandaewn3suNg (Street food) vasguilnaluanyunnumuasananandadbdrudiu
UTERUNINITANA GUHRAA N ‘[mmwsma@uszﬁumnﬁqw Taofien (x = 4.50, SD=0.230) LifoRaoin
Wureta wudn nﬂﬁ’sﬁaaglus:ﬁumﬂﬁq@ laun 01vnIA3asAN/ARIRIUSINN (Street food) fiUanwal
878913 (x = 4.54,SD=0.499) 81%13/LA30IAN/AUNRITUSUN (Street food) FANUWAINWATY (X =
4.53,SD=0.500) 81%13/LA309AN/VUNRINUSUNT (Street food) HsaTHiatos (x = 4.50,SD=0.501) a1M3/
LA3BIAN/AUNNINUSUNNY (Street food) Tauaalna (x = 4.48,SD=0.500) U881 T/LATDIAN/AUININUTH
Y9 (Street food) 72810 Uaaani (x = 4.47,5D=0.500) AN

2.2 M3188NTaIMITIUNS (Street food) maa;iu’%lnﬂlmmmﬂgomwumummwé’nﬁaﬁ'ﬂﬁmdm
UIZFUNWNITARIG @IHINAN I@mmwmuagim:é’umnﬁqﬂ Taafidn (x = 4.30, SD=0.380) Lilafansondu
YT WU nﬂﬁ'sﬁaa%ﬂm:ﬁumnﬁq@ Iun 81M13/40389RN/AUNRINUSUNIY (Street food) IR

WANNZENLBLABUNUIRTNG (X = 4.34,SD=0.703) 81 13/LA3IAN/ABNRIUINN (Street food) AThavansnan

o

TaLaw (x = 4.31,SD=0.704) 81M1T/LAIBIAW/VUNAITUSUNNG (Street food) AN URINZENALA NN
9@ (x = 4.30,SD=0.702) 01M13/LA309AW/AUNNINUTUNNG (Street food) fimangnniemisluiuanns/
PIETIWEUAN (x = 4.29,SD=0.730) LAZBIANI/LASBIAN/ARURITUTUNIG (Street food) adanuduany
USInouiilasy (x = 4.27,5D=0.733) ey

2.3 M3188NT8IMNITIUNS (Street food) maa;‘dj”uﬁnﬂlummﬂgomwwmmmwé’nﬁafﬁ'ﬂﬁmdm
UIZRUNINITAAN AIUTBININITIAT IR UL I@mmmwa%i’tmm”mmﬁq@ lasdldn (x_= 4.32, SD=0.362)
WeRasandusete wui nn%”aiaag’lm:ﬂ”umﬂﬁqﬂ Iefurt ¥Lafin s eI LR3I AABIRUSHNIS
(Street food) 1n ”ﬁagmﬁ'ﬂ Avnen uazanudne vlldszoznalumsdunmsias (x = 4.34, SD=0.697)
UENNIANIDINNAUNRITUSATNG (Street food) HTasN1IN1IENTHIUAREINWAY 1T% Internet banking QR
Code 1Tudu (x = 4.34, SD=0.718) Y11 1IAAT8IANARNNINUSUNNG (Street food) Fn3UBRNUTBINAS
Food delivery 1% Lineman Food Panda 1Iud% (x = 4.32, SD=0.708) U108 1%0 1M1 5/LA309AN/UUIRI
JUN"9 (Street food) AaNuwWaLnuN: nazniata bilngiiinldaniauainieasas (x = 4.30, SD=0.712) uaz
585w liidondeanns/iaesdu/auunIInsuNIg (Street food) ANNFTAINFLY LW N1TLEW

T0NTENUUA LIUAK (x = 4.29, SD=0.712) AUFIAU



2.4 M3taandaewn3suNg (Street food) vasuilnaluanyunwumuasananandadbdrugiu
JIzRUNWNIIANA GIUNIIEILFEINNIIDY I@ﬂmwmuaglui:&umnﬁqﬂ Taafifn (x = 4.32, SD=0.340) {8
warvonduseds wudn nnﬁa“ﬂ’aagﬂmm"‘umnﬁq@ Idun FuenmInaSasauaRIRINTUSINNI (Street food)
dhoianaiuniiay n3a Lunuueh (x = 4.32, SD=0.688) 1401W13/LA3BIAN/AUNNITUTUNNS (Street
food) §n13la MK WES Social media LW 31481915 UN9(Street food) TrauTTAN LTudn (x_= 4.32,
SD=0.706) $1%81913/L03 890N/ TUNRITHS AN (Street food) FUATRT VUGN LT %u"mvlﬂjuqn W nd(x =
4.32, SD=0.709) $1%81M13/LATDIAN/VRURITHTUNTY (Street food)ﬁgﬂLLuumsﬂs:mé'uw”uEﬁﬁag@LLaz
wauly 1w wdnwdsznay udu (x = 4.31, SD=0.697) UAZIUDIMII/ATDIANAUNAINUIHNA (Street
food) flormnsfinasasliBuniaunisaadulade 1w Husnonaldass Husuwuinsey udu (x = 4.31,
SD=0.730) enus1aU

2.5 M3188n081W1354N19 (Street food) vosguilnaluanyamwaniuasananandadbauain
URERUNMINIaana MunsIanIyeaIng I@ﬂnwwsmayﬂmm‘"umnﬁgg@ Tanfidn (x = 4.30, SD=0.356) il
Wsauduseds wuin v;ﬂﬁ'a“ﬁaa%islmm”umﬂﬁgj@ Idun FuenmInasasauanIRINTUSINNY (Street food)
ﬁﬂummﬁummﬂqmwa:mﬂ Bouday (x = 4.32, SD=0.721) Y1481M13/4A389AN/ARURINUSINNG (Street
food) dauaN ﬂ‘ﬁ'gLLaLaﬂlﬁJldgﬂﬁﬂLLa:ﬁmwﬂi:ﬁa%%u (x = 4.30, SD=0.703) IUNMT/LASBIAN/AUNRITUTY
N9 (Street food) ﬁﬂwmﬂﬁﬂﬁﬁ‘ﬁmugnﬁama:wuﬂw \iu anuTIaTuszgnd aslunisiadumaniiu (x =
4.29, SD=0.692) $1481913/LATBINN/AUURITUSUNNG (Street food) Fan Uﬁﬁugwﬂa%’uw“uﬁﬁﬁ (x = 4.28,
SD=0.710) W8z UaNMIIAAI0IANAUNAUSHNG (Street food) Fauwnsiisunsnaausmounialiuusin
Augnele (x = 4.28, SD=0.730) ANEGL

2.6 NM3188N9081W133UN9 (Street food) vosguilnaluanyamwamuasananandadbaudin
UTRUNINTANNA G1UaIRLITZNELNIINEATN Immwsauayj”tm:é’umﬂﬁq@ Tanfidn (x = 4.29, SD=0.373)
WaRsonidusets wui nﬂw”a‘*ﬁaayﬂm:éfumﬂﬁq@ Idun e1m13AAT8IANARNRITUS NN (Street
food)iounSianansol fsyanwol a9s1dn (x = 4.30, SD=0.732) 1481M13/4A3 098 W UHUAINUFUNI
(Street food) SuUTIENMAUNGIQATLY LTU EIULLNITT (x = 4.29, SD=0.720) 1401M15/1A3090W/AUUNINUSH
N4 (Street food) lEn1muzlgamisiiauazata Uaaase (x = 4.28, SD=0.730) 31401913/1A30980/UUY
WUTUN (Street food) AN1TQUARNNEZANALTIINY (x = 4.28, SD=0.747) Uaz UM 3/LAT09a U/
WIUINNT (Street food) l%qﬂmtﬁm%‘mﬁaﬁﬁmwamzm@ (x = 4.28, SD=0.717) MWL

2.7 M3laandaewn5unNg (Street food) °uaa@u‘ﬂmlmwn;amwwmmmwé’nﬂmﬁﬁmmu
UIZRUNIINITANIA AIBNTZUIRNNT ‘[mmwswaélm:ﬁumnﬁqa Taofien (x = 4.30, SD=0.342) 1iia
Nsmdusade wuin nnﬁ’siaag"lunm”umﬂﬁq@ laun leso1msnIosdu/anRIRIIUSUNG (Street
food) ﬁgﬂﬁaammwmmﬁaams (x = 4.32, SD=0.729) 1HOIMT/ATDIAN/AUNRIUSHNG (Street food)T
NTTLWMIRIOMIAN BT DHAA% §EAIN (x = 4.31, SD=0.694) HBIMITAAIBIAN/ BRSNS (Street
food) §M3USMITLENENA (x = 4.31, SD=0.704) IH8TMNTAATIAW/AUUNINUSUNNG (Street food)TAIN
wionlumsusmsuazutleldiufidefanaa (x = 4.29, SD=0.698) uaz UM IAAIIANAUINIUTUNN
(Street food) §iMILIMINTINGT (x = 4.27, SD=0.721) MuEAL

3. HAMINARDUFNYAFIHNNTITL

g}"u’%lmlumngamwwmumﬁﬁmﬂ 018 1T wazeldiadsdaidanfiuandreiu §msdende

8IM135UN (Street food) liuandnsnu agnalinaiaynadanszay 0.05



nsanisignanisivy

nmsenen Jesuimdszaunemiaaalunsidendaamissunii(Street food) 209515 Inaluia
NILNHUMILAT sunsatane Al smunaBinssan leasil

1. 08N IBU T RUNIINITARG

Tasssantszauntonisaatalunisidendaa1ni35un9(Street food) pa95u3lnaluiva
NINWUNIBAT WU ;ju‘%‘[mlﬁmmﬁm”tyLﬁ'mﬁ'uﬂm‘i’ymuﬂs:aumqmmm@lumnﬁaﬂsﬁammﬁ M4
(Street food) asfUILnAlulaANTINNIRIUAT S’fidaamﬁaaﬁ'uummmﬁ@ﬂaqufmmmm%m%’ugsﬁﬁmﬁ
U3 (Market mix) Vli’lu%ﬁfoﬁamiu’%msmmm@qﬂlmjd'mzumauluﬂwsﬁﬂﬁu%%a(Buying decision process)
Lﬂuﬁﬂﬁwgu@aulumsﬁ@ﬁula%amad@uﬂnﬂ wuhguslnarunIznIug 7 TUADU ﬁaqiﬁaﬁiﬁﬁmiaﬂ%
fautlszaunsaana (Marketing mix) #3a7Ps uaztiaRansonidunsdmu SUssdufiarsianaAdsona aoil

1.1 GUNBan A WU gﬂ”u%lnﬂlum@ﬂ;amwumuﬂﬂﬁmmﬁm@’lumnﬁaﬂ%ammﬁu‘ﬂN
(Street food) ﬁmwﬁm"’mm"’lﬂﬂmwnuaglm:ﬁumﬂﬁqm fo AaTa1MNIeIBIRN/AUNTINUSUNNG (Street
food) dizUanusalany D1AIAATBIANAUNRITUS NN (Street food) TAMURAINNATY BIWITAATBIAN/
PUURITUSUTNG (Street food) FIamHasay 01M1IAATOINNARNRINUSANN (Street food) Fauaaln was
DAIIATINNAUNRITUSUTNG (Street food) Rzane Usaasis Muday GisanasaanuuwIAadInlszauns
n3aa (Kotler,1997, p. 92) G9goanaasnLNuisaas souiawn dgeyTant, 2559 Anw3esfasfisonade
naRenlfuinmsfiueimisdszinniansa (Food Truck) vasgiuilnaluanianuaniuas Wadnuniasy
fulIzauN1INIIAMagInauInTg (7Ps) uazdadudszmnismaas duwiwa a0y szaunIAnm seldiady
@iaLﬁauua:m%wﬁ'daNaeiamﬂﬁaﬂl"ﬁﬂ%ﬂﬁi‘?’\uamﬁﬂi:mwﬁw%‘ﬂ (Food Truck) 2895u3lnalulua
ﬂgamwumuﬂnﬁialﬁgﬂi:ﬂaumigiﬁaammmﬁn“ﬁagmmmamﬁ{fﬂﬁvlmwlﬂﬂ%ﬂﬁﬂuummalumiw‘“@um
wazdiuilsegsna ‘nuﬁdﬁmu@naqwﬁmommmﬂﬁmm:amﬁialﬁmaﬁumwu@Taamsmaa@u%Inﬂ
HaNTIsEwLd TadudugmuninsainAaduyiasnaiiuindaniniianlduinisiuemisdszinnfania
(Food Truck) 7a3fuslnalwwanjannaniuas mﬂﬁqﬂ landaduaugmnwaInian ma Fatyznavly
#81589 ANNETBLVBITRTIHAINIT AINFTEIAVBIDIANT Sﬂwgﬁmqﬁuﬁlﬂumsﬂszﬂaummsaz@”adﬁ
ATANW

1.2 SIUTIAN WU ;ju‘%‘[mlmwn;amwumuﬂﬂﬁmwz%m”tylumuﬁaﬂ%ammﬁuma(Street
food) @Tﬂmﬂmiﬂﬂmwswagimzﬁumnﬁqﬂ o fadn 81NINATIANAUIRINUSNI (Street food) TIANS
ANV RN BB URUTEING 81WNIART0IANAUNRIUSHTNG (Street food) SThavanseTalan 8113/
LA3RIAN/ARIRINTUSHNS (Street food) MafanurINzFNAUgMNWIan AU 0NANINASBIANAUNTIN NS
114 (Street food) ﬁswmzq]nmfwmmﬂu‘}’mmms/ﬁnaﬁwﬁuﬁw L8z NNIAATBIANVUIRINTUSUNNY (Street
food) 5’1mﬁmmﬁumﬁuﬂ%mmﬁvl@ﬁu MNEFL TIFaAASaINUASITION LESTATIaTAI (2541, il 337-
339) %ma@ﬂé’auﬁmm?fﬁ”ﬂmadﬁmﬁgmw $r3u i, 2559 dnwsasTasvfiganadeninidenlduinig
Fuawnsdszinnfania (Food Truck) maa;ju‘%‘[msluw@ﬂgamwmmum WWadnsTasudInlszaunIg
MIANNATINIVINT (7Ps) UazfaduilszsInsmaas dulne 01g szaun1Idnm Teldiafodaidonuas
m%wﬁmNa@iamnﬁaﬂsl,‘*ﬁu’%mﬁmmmsﬂszmm}{@w?ﬂ (Food Truck) 2895juTlnaluisanianwaniuas
Lﬁialﬁ;‘?ﬂsznaumiqiﬁammmﬁﬁagau,a:Namﬁ%‘sﬁ%"’lﬂﬂ%‘ulﬁﬂuummﬂumsﬁw‘mLL@:ﬂ%’uﬂgaqsﬁa
i’mﬁar‘imu@ﬂaqwfmami@m@ﬁmmmuLﬁalﬁmaﬁummﬁaamwaog}”u’%‘[nﬂ WYL Ta9uanu
WINAENT8ITA SINALEILIN damudenltuimiiuenmsdszianansa (Food Truck) va3gu3lnalulaa

NIINWIATUAT Nﬁﬂﬁq(ﬂ I(ﬂUl%L%ﬂdﬂ’ﬂNL%&J’]:?IN‘USG?’]ﬂ’]ﬁuﬁlzﬁﬂdﬁﬂ’l’]NL%N"IﬁﬁﬁJLﬁ@LﬁUUﬂu‘quﬂWW
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a v

USU LAz IRTN @u’ﬂnﬂﬁ):ﬁaﬁuﬁua:ﬁﬂﬁdmwmjumLa‘j'a"L@TLﬁ'aﬂsl,"ﬁu'%mi%”mmmiﬂszmwﬂﬂﬂ%’ﬂ (Food
Truck) ‘que]

1.3 MUTBINIINMITIATIRUNY WU ;‘Jj”uﬂm’lum@ﬂgamwumum’lﬁmwé’na”ty‘l,umnﬁaﬂ%ammi
SuN"9(Street food) @Tm"ﬁaamams%’m‘immﬂmmws’magj'Imz@”umnﬁq@ o Aadvinafiasine s/
LATBIANAUNRINUSUNNG (Street food) Iﬂﬁﬁagmﬁ'ﬂ Ao wazanmdne vlwleszazanlumaiunms
Ka8 IUDIMIIAATOIRN/UNRITHTANI (Street food) HTaIN19N1TE1I2 IUARRINAAIL LT Internet
banking QR Code tJud $1481%13/4AT0IAN/ARINITUTUNY (Street food) FN13V18WIUTEINTS Food
delivery 1I% Lineman Food Panda Wuan °11u’1mlaa%”lua’m’ﬁ/m%adaulmum&’nu%m’l’m (Street food) o
walnanz nevase llngiiwllanieunimisanas waz3Ensiiumsluidendeanmsnadasdumuaninusy
M9 (Street food) HANUEZAINFLNY LT NMITAEWIDINTL LS LTUGU MUEAL TigeaasaInuuwIANAR
209A32390h LESS AT ATAZ(2541, Wi 337-339) Nanfe TagnIMIsasIINe (Place) susnuiilwLSns
Tugruusndomstienyinadio (Location) “naagsﬁau’%miﬁmwm%m”tymﬂiﬂsJmww:qsﬁau’%msﬁﬁu’ﬂnﬂﬁm
Vlﬂ‘%’uu?msmﬂQ’lﬁu‘%mﬂuamuﬁﬁQ’Lﬁu’%n’m‘i’@vﬁmﬁzﬁ’]Laﬁ@%ﬁlﬁaﬂLﬂu@‘i"sﬁmu@ﬂajuQuﬂﬂﬂﬁﬁlzl,%m
TSI fatias amumﬁu%miﬁaammmmaumquﬁuﬁlumﬂﬁ u%msmjmﬂ’]mnﬂvlﬁmﬂﬁq@ 9
#aAANDINUIKITBYRS Waale LIadana, 2557 Anw3esnnuduNuiassInlITRNNINIIAMALS IR
wnenTIumIltusnmsnerSunmenasinianiiealusineiafiu sswiadszarua sTus TanUazasd Wi
Anwnganssumsliusminuomssamanesinveafio ludnewafin siniaUszaruasTus NENABENI
fa wnreainfliusmshuemsumslusineiu SintaUszIuAsTuS nawaT oLazRde ST
400 A% I@]slﬁmuaaummflum%iaaﬁaLﬁmamwﬂ]’aga Han398 wud fuslnadiulngjiiudinniudou
Urzaunniaaauiniszasiuenmsiumaludineafiu dsmiadszainaiius laswuiduilnamiudos
fugndszaunisnsamauimilessy WeResonduwne sunuin ;ju’%lnmﬁu@hﬂﬁ'uﬁmwﬁmﬁmﬁﬁ A
3107 ABTBINNITATININY GIBNNTEILFTUNITABIA GIUYARINT AIUANHIATNIIATUNIN LA
ATELIUMT lagmutadnianmsiadining wm’w;Eu%‘[mﬁmammuaaummﬁuﬁqyﬁud’mﬂszaumam‘mm@
vSmIdugasmimssasminelasnn lasddais 3.85 ieRarsmndunedanuii Auslnaiudieiy
Ful T aNnInIsamaLSmMIsutesmImIsasinie lassuaunitelaun Fuamnsagindana / Indunas
vieadien / Inafinn sasasunleun Fiafiasszaandamaiuns

1.4 MUWNTRILRINNITANG WU ;ju’ﬂmsl,uwmnymwwmuﬂﬂﬁmmﬁ‘i'mvruﬂuﬂ'lil,ﬁan%ammi
UM 9(Street food) @TmmidaLa'%ummmﬂiﬂmmwswagﬂmm"”umﬂﬁqﬂ o AR umIINAI0IANATY
WUIUNI (Street food) HTpvauaLUBALAY B3 LUz AUETMNIATDIANAUNAUSING (Street
food) §n13lamann i Social media L% $14BIWII3UNI(Street food) TeauTaan udn HIua1wi3/
LATBIANAUNRITUSHNG (Street food) TTATAZENLAN LT i laign Hudu AU NIAAS B IR/ AU
WATWINNTI (Street food) ﬁg‘ﬂLLuumsﬂi:mﬁww”ufﬁﬁa@@LLa:maulm iw wwudawdsznay iudu
AUENNIAAIDIRNAUNRINTUTUNNG (Street food) JanvnsinaassliGunannisaadulada wu Suwenalsy
ao9 Puvuuilontou 1Wudu aud1eL ToraanaaInULHIAINNAAT0IASITION LESSATLATAM (2541, Wil
337-339) Na12A8 NIIFILEINNIINITAANA (Promotion) L‘flum%iaaﬁaﬁﬁoﬁﬁmmﬁﬂﬂ”{glumi@mﬁa?}ami
Lﬁmn”uﬁagmzwmpgmmm:;ﬁ’tﬁu’%n'ﬁ Icﬂsﬁf@]qﬂi:mﬂiﬁaLLﬁTw'na'lw%a“fngﬂﬁl,ﬁﬂﬁ”ﬂuﬂa URZWOANIIY
ndafulaifanlduinis lasRasanfisanumanzauigna ToinsasfefnltlumsFemimiamausns
lumygaasuniinmsaaa Gﬁaaaﬂﬂﬁadﬁmmiﬁ?ﬂmaa&mﬁgm gyt 2559 dnwsiseataspfiasnadens
Wenlguimafiuanmiadszinnfania (Food Truck) vasguslnaluwaniinwaniuas WefnwTasudn
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Uszaun19mIna1agInauinig (7Ps) uazdadpdzrimsmaas duwwe a1y szaunIAnm seldiadude
Lﬁamm:m%wﬁdaNa@iamﬂﬁaﬂl“ﬁﬁmﬁwummiﬂi:Lﬂﬂﬂ@ﬂ%’ﬂ (Food Truck)maaﬁuﬂnﬂluw@
ﬂiqomwumuﬂnﬁialﬁgﬂi:ﬂaumigﬁ?ﬁammmﬁn“ﬁagmm:wamﬁﬁ'ﬂﬁvl@wlﬂﬂ%ﬂ“ﬁﬂuumma’lumiw”@um
waziiuiyenafie smﬁqﬁmu@naﬂqwﬁmammm@ﬁmmmwLﬁalﬁmaﬁ'ummﬁaqmwaa;ju’ﬂnﬂ
HANTITIWLIN TSR IWMIFILESUNTANNA FaLFBILAZAINNRAINMAITS Food Truck SINALTILIN @8
mnﬁani’ﬁu'%mﬁmmmsﬂs:mwﬁwﬁ'ﬂ (Food Truck) maa;ﬁu’%‘[mlmwn;amwwmum 2986 %013
gagsumIamainlsznavlUdedesmiudslsmaunuinuriuie laganizde Social Network Afnn3led
nuanlulagiiu LLa:@Taaﬁ;nJLmumsﬂizmé‘wﬁufﬁﬁa@mm:maﬂa vanuazldualitaiau Lﬁaﬁuﬁnﬂ
"L@T%’Uﬁ'limn?}aﬁwﬁml,ﬁaLﬁ@mi%'ué”ua:auh Aazdanademsaaguladanldusnsidasgnsiiedu nananit

v o gu A < o a ' ol . a ' a o ad
mydszmaunuiiunnannats lunsaiaduilnalaildldfe Social Network iiBsatadng delifetainis
A1 LW FORINUN g Insnast 1dudn i’JNﬁdﬂ’]iﬁgﬂLL‘U‘]JﬁiJﬂ‘i‘i&m’ﬁﬁ'\‘]Liﬁuﬂﬂi‘lﬂﬂﬁﬂﬂaulﬂ VI DFEIUAE
(%] v 1 o Yy a e o lﬂq’ :’ U A’ U = v lﬂl = v dl ) dl
UATHLRNLAY ﬂaumlﬁguﬂmmaulwamvlamﬂmu #ANINANUITIVNIAANALAY ToLRUIVDITIUNTUN
F9nluwande uazvihianasagluundandfansa (Food Truck) nans g 31w 11w amana Nudlaudednig Nl
mﬁupjﬁiﬂﬂnm“";ﬁ'mﬂm‘im’mmn ARINAADNIAARWLALTUS A TLT WAL

1.5 GIHMITANIYANINT WU Q”u’%‘[mlum@m;amwumuﬂﬂﬁmmﬁ%'m”nﬂuﬂ'mﬁaﬂfﬁamms’%u
N149(Street food) @T’mmsﬁ'@msqﬂmnﬂ@ﬂnwws'suagiui:ﬁumﬂﬁqm A9 A1 U IMNT/LATRIAN/UNY
WUINN (Street food) AAUVLNUAINBFNINEZDIN TIHDIMNTLATDIAN/VUNRIUTUNI (Street food) 4

A ' Y A A A v o A A a P A
ﬂummw@LLaLaﬂﬂagﬂmLm:ummmmasam FIHBNMNI/LATDIAU/ABURIWINTNG (Street food) Aan18N
UHi@nugndasuazuingn L mwmam%aLLa:gﬂﬁaﬂumiﬁ@L?‘mmaulﬁu LRTIIUDIRT/LATDIAN/ VN
WIUTUNIY (Street food) HAuBNTNUBIFUNUTNG T1481M1I/ATBIAN/AUNKITUTAN (Street food) 4]

d' o = Y o o a v v o a é v a a aa =1
ﬂummmmmmaummwsa’[ﬁmLm:mﬂuanmvl,@ ANAIAL TIFDANABINU WWIANAAVDIATITION LR
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