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Abstract

The research of Satisfaction and Benefit from Using YouTuber Media towards Voluntary Purchase
Motivated by Reviews. The purposes of this study were to examine the level of satisfaction and benefit from

using YouTuber media and to examine the factor of voluntary purchase motivated by reviews.

A sample was selected from 400 of the online media consumers in Thailand by using the purposive
sampling selection method that focused only on YouTube online media consumers, to provide the information
obtained following the objectives of the research and the instrument used to collect data was a questionnaire
that created from the collection of theory, academic documents and related research for created questionnaires
to surveying information about Demographic factors and general behavior of using YouTube media and
satisfaction from the YouTube media consumer to examine satisfaction and benefit from using YouTuber media
towards voluntary purchase motivated by reviews. Then test the hypothesis to analyzed data from demographic
factors correlating the trend toward voluntary purchase motivated by reviews, Data was analyzed by Chi-square

test.

The finding reveals that 1) Gender, status, age of different online media consumers, there was not
statistically significant correlation to the trend of voluntary purchase motivated by reviews at 0.05 level, while
2) education level, occupation, average monthly income of the different online media consumers, there was a

statistically significant correlation to the trend of voluntary purchase motivated by reviews at 0.05 level and from



the mean and standard deviation analysis, in analyzing data on satisfaction YouTuber media, it was found that
3) Involvement in YouTube media found that the overall satisfaction level was the highest. It has a mean of
4.31 and a standard deviation of 0.588 The influence of advertising found that the overall satisfaction level was
high. It has a mean of 3.91 and a standard deviation of 0.765 The influence of YouTubers found that the overall
satisfaction level was high. It has a mean of 3.93 and a standard deviation of 0.747 The satisfaction of media
content presentation found that overall, the satisfaction level was high. It has a mean of 3.89 and a standard
deviation of 0.725 The attitude towards the purchase decision found that the overall satisfaction level was high.
It has a mean of 4.06 and a standard deviation of 0.717 The trend of voluntary purchases is motivated by
reviews found that the overall satisfaction level was high. It has a mean of 3.84 and a standard deviation of
0.833 And from statistical analysis by used Pearson Correlational analyzes to find the relationship between
independent variables and dependent variables. The correlation with the satisfaction of using YouTube media
was correlated with the trend of voluntary purchases motivated by reviews. The hypothesis testing results
showed that the Sig. (2-tailed) value was less than 0.05, resulted in a statistically significant correlation with
the trend of voluntary purchase motivated by reviews at 0.05 level.

Keyword: YouTuber, Reviews
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