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ABSTRACT

Objectives of this research (1) to study the factors customer satisfaction Product Reliability and Product
Quality Recognition (2) to study the influence of decision making that results in re-buying The target group
used in this research is the automotive industry and the industry that supports the automotive industry in the
industrial estates and nearby areas. 400 people in Thailand The questionnaire was divided into 3 parts and the
data was analyzed using a computer program. by taking the data to find the mean and standard deviation
which uses data analysis with descriptive statistics Difference analysis between population mean or 2 groups
of variables with statistical value T-test. Difference analysis by One Way ANOVA with statistical value F-test.
The mean difference is significant at the 0.05 level.

The results showed that

(1) Customer satisfaction has the greatest impact on repeat purchases. It can be said that cutting tool
industry operators It is necessary to provide training for the sales department to be able to accurately describe
product information and technical information of the product. as well as providing training for the part of the
user before using it for maximum benefit

(2) To study the influence of decision making that result in repurchase According to the results of this
research, customer satisfaction is the most influencing decision making for repeat purchases. Demonstrates
that customers value pre- and post-sale service. We are ready to provide services at all times and at full
efficiency. Including the exchange of information on modern production, followed by the perception of product
quality. Recognizing this, the customer attaches great importance from the very beginning. From the fact that
salespeople can exchange information or search for customer needs efficiently, presentations, clear delivery

times. Training before use for the best benefit and consistent service.

Keywords: Cutting tool industry, Modern manufacturing
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