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Abstract

This study was aimed to research about demographic characteristics, Menstrual cup buying
behaviors and attitudes toward marketing mix factors of Working Woman in Bangkok Province, used the
Quantitative research technique by collected the sample data, total 387 persons, from Google online
questionaire with non-probability sampling method and analyzed the collected data by the descriptive
statistic, including Frequency, Average, Percentage and Standard Deviation, and Inferential statistic, Chi-
Square and One-way ANOVA F-test.

The results of the study found, the most of sample aged 26-35 years old had Bachelor degree or
equivilent worked as company employee with salary 30,001-40,000 baht per month, had an experience of
using sanitary pad, bought the menstrual cup via online channel, had a menstrual period about 3-4 days,
emptied the menstrual cup 3 times a day, clensed the product by boiling in the water method, was
influenced by Online Social media, tended to buy the product with the in range of 1,001-1,500 baht, the
reason of buying the product was to reduce the single used waste and expected the product life cycle
more than 4 years.

The samples had hold image of buying attitudes toward Marketing mix factors as the most
important which mostly concerned on the price factor. The findings also shown that the demographic
characteristics related with buying behaviors and different demographic characteristics caused the
difference on buying attitudes toward Marketing mix factors at the significant statistic value as 0.05.

Keywords: Menstrual Cup; Periods; Demographic Characteristics; Marketing mix factors
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