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Abstract

A study of consumption behavior and factors affecting the craft beer consumption of consumers In Bangkok
Metropolitan Region Objectives 1) To survey the craft beer consumption behavior. comprised with the craft beer
consumption frequency. The cost of craft beer each consumption. The craft beer consuming objectives. The People
who influence of craft beer consuming and craft beer attributes which craft beer consuming 2) To study the
importance level of marketing mix factors on craft beer consumption in terms of product factors price factor
Distribution Channel Factors and marketing promotion factors 3) To study the relationship between demographic
factors and craft beer consumption behavior of consumers, comprising with gender, age, education level,
occupation, and income, by collecting 400 samples with 95% confidence level. Collected data from consumers
aged 20 years and over using a questionnaire with 0.845 confidence. Using an online questionnaire google from
and analyze data with a statistical software. The statistics analysis was percentage, mean and standard deviation.
And The statistic to testing hypothesis was the Chi-Square analysis by Pearson's method. at a level of statistical

significance of 0.05

The results showed that 1) Most of the consumers had an uncertain frequency of drinking craft beer. craft
beer spending cost each time was in the range of 501 — 1,000. The convenience stores are the most frequent

place to buy craft beer. The main reason for consumption is taste of craft beer. Most drink with friends. and prefer



Weizen beer. 2) The importance of marketing mix factors in craft beer consumption. There is the importance level
of the overall marketing mix. on a very important level 3) Demographic factors are related to consumer behavior.
comprising with the craft beer consumption frequency. The cost of craft beer each consumption. The craft beer
consuming objectives. The People who influence of craft beer consuming and craft beer attributes which craft beer

consuming

Keywords: consumption behavior; marketing mix; craft beer
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