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Abstract

The objectives of this research determine: 1.) The impact on consumers’ behavior towards purchase
intention of the wristwatches via online channels based in Bangkok and metropolitan area. 2.) The influence of
marketing mix factors on consumers’ purchasing wristwatch via online channels situated in Bangkok and
metropolitan area. 3.) To compare the different level of influence of marketing mix factors on the market in
purchasing wristwatch via online channels classified by demographic characteristics of consumers located in
Bangkok and metropolitan area. 4.) To compare the differences in the level of influence of marketing mix factors
on the purchase of wristwatches via online channels classified by purchasing behavior of consumers reside in

Bangkok and metropolitan area.

This study is proposed to determine consumers’ who have purchased wristwatch online within the
period of one year reside in Bangkok and metropolitan area, to be used for description analysis. The statistical
tools used in the data analysis are independent t-Test, One-wat Analysis of Variance (ANOVA), respectively at
a significant level of 0.05. In this research, the results presented that Demographic factor such as gender, age
and occupation of consumers has an impact on the level of influencing factor of marketing mix towards
purchasing wristwatch via online channel, the differences are statistically significant at 0.05. Whereas, in term
of marital status, education level and average monthly income of consumers has no impact on the level of
influencing factor of marketing mix towards purchasing wristwatch via online channel, the differences are not

statistically significant at 0.05.

The decision-making behavior towards purchasing wristwatch are: Which application did you use to
order wristwatches online? What is the latest brand of wristwatch that you have ever bought online? The size
of the wristwatch case you have prefer to purchase from the online channels? The wristwatch case design that
you prefer to purchase through the online channels? The strap material of the watch that you have recently
purchased through the online channels? Color of the wristwatch bought on the recent online purchase? The

preference for price level and the warranty period in purchasing the wristwatch via online channels?

Consumer opinions in purchasing wristwatches online has an impact on the level of influence of the
marketing mix, the difference is statistically significant at 0.05. Whereas, in term for how many watches did you
purchase online within 1 year, has no impact on the level of of influence of the marketing mix, there is no

statistically significant difference at 0.05.
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