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Abstract

The purpose of this research is to study Purchasing Behaviors and Factors Affecting the
Purchase Decision on online Clothes via Application of Consumers in Bangkok and metropolitan
region in terms of demographic characteristics. The behavior of buying clothes online through the
application. Social and cultural factors affecting the decision to buy clothes online through the
application and service quality factors affecting the decision to buy clothes online through the
application.

The sample group in this research was consumers in Bangkok and metropolitan region who
used to buy clothes online through the application at least 1 time within 6 months, 400 people. The
research tool was an online questionnaire with Google Form. The statistics used to analyze the data
were frequency, percentage, mean and standard deviation.

The results of the research concluded that the demographic characteristics of the majority of
consumers are female, the age range between 20-29 years, single status, Bachelor's degree, the
occupational employee of a private company and the average monthly income is 10,001 — 30,000 baht
Online clothing shopping behavior through the application, it was found that most consumers use the
Shopee application. The frequency of online apparel purchases is uncertain depending on the
situation. Cost per time at that time 500-1,000 baht. Buy per time for only 30 minutes - 1 hour. Type of
clothes to buy online is fashion cloths. The group or person that influences the purchasing decision is
the consumer. The purchase period is any time and buy clothes online for yourself

Social and cultural factors, it was found that the effect on the decision to buy clothes online
through the application was at a moderate level with regard to traditions and festivals in the country,
ceremonies and activities and influence from media advertising through various channels.

Service quality factor, it was found that the effect on the decision to buy clothes online through
the application was at a high level. The application has a modern order management system, fast, and
easy to use. There is a system to check the status of the product clearly. and has multiple payment

channels.



This research provides useful suggestions for business operators involved in using the
research results to analyze the behavior of consumers who decide to buy clothes online through an
application. The business operators can be used to expand the business, can develop strategies to
reach the needs of more consumer groups and known more among consumers. Expanding the
business of selling other online products and in addition to online clothes or other forms of trading

business.
Keywords: Social and cultural factors; Application service quality; Buying behavior; Application
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