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Abstract

This study aims to study the consumption of food supplements of working people in Bangkok.
And to study the factors that affect the selection of food supplements of working people in Bangkok By
using the query as a tool to collect data from working age groups in Bangkok, 400 people. The statistics
used in the analysis are frequency, percentage, mean, standard deviation. And test the hypothesis using

Chi-Square test

The results showed that Most of the samples were female, 260 people, representing 65.0%,
aged between 26-35 years, 135 people, representing a hundred 33.70, having a career in private
employees of 259 people, representing a hundred 64.7, having an education below a bachelor's degree.
205 people, representing a hundred 51.3, having a single status of 208 people, representing a hundred
52.0 and having a monthly income of less than 15,000 baht, 158 people representing a hundred 39.5
have a behavior of buying dietary supplements, most of which have a period of time to eat Dietary
supplements over 6 months — 1 year with a frequency of buying dietary supplements 4-6 once a month
The average cost to buy dietary supplements is 500-1,000 baht per time. Types of dietary supplements
that are consumed are dietary supplements for beauty, such as collagen, glutathione, grape seed
extract. berry extract Tomato extract, etc. Which dietary supplement form is most commonly purchased
as tablets or capsules? The reason for choosing this product is because it is easy to carry. The best
way to buy dietary supplements is an online store. Any person who has influenced the decision to
purchase dietary supplements is a well-known person. The source of advertising media for dietary
supplements is online media. And there is a source of information to make a decision to buy dietary
supplements is information from the Internet. and focus on the marketing mix factors in the decision to
buy dietary supplements Overall, at a high level The results of the hypothesis testing of the study
revealed that Working-age people in Bangkok with different gender, age, education level, occupation
and monthly income affecting dietary supplement consumption behavior of working-age people in
Bangkok. and marketing mix factors in 4 areas, namely products, prices, distribution channels and
marketing promotion Affecting dietary supplement consumption behavior of working people in Bangkok

statistically significant at the 0.05 level

Keywords:Consumption behavior, working people, dietary supplements
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