29 a1 N DN DNANDNITANTH LILA DN IBUINITFIDIWITULULARLIDT L1k
NINNRIKAT TMIIzLIAadlsaladn-19
Factors influencing the decision to choose a food delivery service in

Bangkok During the COVID-19 outbreak

wislamg lrug
mmﬁmmﬁ@miq@lmvsmtiu ﬂmw’%msgsﬁaa VANINLFLIINAIRAI Uszineng
ﬂmzu’%msqiﬁa YANINLIRTINALNS Uazineing

;ﬁ'uﬁmauuwmm

Mr. Jedsada Chaisu
Industrial Management, Faculty of Business Administration,
Ramkhamhaeng University, Thailand
Faculty of Business Administration, Ramkhamhaeng University, Thailand

Corresponding author

UNAALD
A o &< Xa o ¢ A ° =2 o A A '
MITepaikitaglezasd iNavinnsdne 1) ﬁﬁ]wmuqma NUNAAaNTT
fafawlalTuINIRIONMITULLIAALIT maagﬁimluﬁuﬁﬂgdqu uazdSumma 2) .
9988w UIZRUNIINITANA NANAGANIIAARW I I TUSNIIRIANRITULULLARLIET Wad

v

Nuﬂmhﬁuﬁﬂ;amm LaLUSUUNE HANITIFLWLIN

]

1. ﬂaﬁ'ﬂmuqﬂﬂaﬁmn@mﬂm fuadonsaaawlaldusnIasenmIsuuLLARL05
LANAIINH WU ;j’l%u%msz%’la DMITUULLA RSN IZAUMIANEN UANAINY THadD
masaawlaltusnsssamisuuueaes liuananoni ﬁm%’u@%ﬁmsé’ﬁmmmuuL@
A3 218 F0IUNIW a1 TN uazae lauandanu fuadansaaaulaldusnisa
2IMIUULLAANETUANEAINY agIfitbdAYMIafiaizay 0.05

2. . s mdszaumeniaana Snadanisaaawlaldusn1IaIemITLULLAS
1185 WU11 . TAsaf BT EUNINITANA AIUIIAT GIRTAINIINITIATIAIY A%
FILFINNITANA FNUYARINT AIBANBULNINEAIN UBZAIWNIZLINANT TDBNTase

nIAaERle TSN IR oML LLAANET st esiianszay 0.05

A&1a7 : Ta90aIulIauN1NN1IaaNa, NMIAAEWY, 0IMITULLLARLIES



ABSTRACT

The objectives of this research were to study 1) personal factors that affect the
decision to use the food delivery service of consumers in Bangkok and surrounding areas,
and 2) marketing components that affect the decision to use the food delivery service of
consumers in Bangkok and surrounding areas. The results of the research were as
follows:

1. Different personal factors affects the decision to use the food delivery service
differently was found that the delivery service users with different educational levels had
no different effect on the decision to use the delivery service. For food delivery service
users with different gender, age, status, occupation, and income affects the decision to
use the food delivery service differently. statistically significant at the 0.05 level

2. Marketing components affects the decision to use the food delivery service was
found that the factors of marketing components, price, distribution channel, promotion,
personnel, physical and process influence the decision to use food delivery service

statistically significant at the 0.05 level.
Keyword: Marketing Mix Factors, Decision, Food Delivery
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