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The purpose of the independent study aimed to determine factors affecting consumer’s
decision making on purchasing of Toyota cars in Samut prakan province. A cross-sectional survey
using questionnaire was completed by 400 consumers. The questionnaire included demographic data,
and consumer’s decision making on purchasing of Toyota cars. This part was composed of seven
major components that describe decision making on purchasing product (7Ps). Data were analyzed

using descriptive statistics, and chi-square test.

The results revealed that the marjority of the respondents were male (52.25 %) with age rage
of 31-40 years (33.50%). In line with educational attainment, 63.25% of them had finished bachelor
degree and were private company employee (47.25 %). The results of decision making demonstrated
that all components the respondents report were at high. the three components with highest of
decision making were product, people, and physical evidence with mean and standard deviation of
3.81 +0.51,3.76 + 0.47, 3.73 + 0.47, respectively. Inferential statistics analysis indicated statistically
significant association between demographic characteristics and consumer’s decision making on
purchasing of Toyota cars (p < 0.05). Affected factors were sex, age, status, education, income, and

occupational.

Therefore, this study suggests that the relevant agencies should support a new policy and
strategies focusing on the relevant factors for consumer’s decision making in order to achieve a

sustainable and growing business operation.
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