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ABSTRACT

Study factors of e-commerce business in Bangkok with two objectives: to study factors
of E-commerce businesses in Bangkok And to study E-commerce business in Bangkok To
collect the information received from the questionnaire. The questionnaire was used as a
sample of 400 E-commerce entrepreneurs in Bangkok. The results were analyzed by
Descriptive Statistic to explain the results of the analysis such as frequency, percentage, mean,
standard deviation. The hypothesis was tested by the t-test and F-test at 0.05 significance level.

The results of the study showed that E-commerce operator in Bangkok Most of them were
female, 226 people, representing 56.5 percent, aged between 30-39 years, 175 people,
representing 43.7 percent, having a marital status of 223, representing 55.7 percent. Is 65.0
percent, is a medium-sized business of 226 people, accounting for 56.5 percent and has
monthly income 100,000-200,000 baht 182 people, equivalent to 45.5 hundred, and have a
term of business 1-5 years, 187 people, equivalent to 46.7 hundred business factors E-
commerce in Bangkok Overall at a high level

The results of hypothesis testing showed that 1) demographic factors, education level,
monthly income. And the timing of business affects E-commerce business in Bangkok. At the
statistical significance level of 0.05 2) marketing mix factors Which consists of Product price
aspect Distribution channels, personnel, marketing promotion Physical characteristics Different

processes affect E-commerce businesses in Bangkok.

Keywords: E-commerce business; Demographic factors; Marketing mix factor.
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