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Abstract

An Objective of this research was (1) to study the Marketing mix factors affecting consumer’s
buying decision of Functional drink in Bangkok metropolis. (2) to compare consumer’s buying decision of
Functional drink in Bangkok metropolis, According to gender, age, marital status and average monthly
income, the populations of these study total 400 persons. The research tool was 5 valuation rating scale
questionnaires with 0.95 reliability value. Statistics for data were analyzes by frequency, percentage, mean,
standard deviation, t-test and one-way ANOVA.

The results of the research were as follows:

1. Consumer’s buying decision of Functional drink in Bangkok metropolis overall opinion and
sorted by Place, Product, Promotion and Price

2. The consumer in Bangkok metropolis are mostly female. Age between 24 — 34 years old, Marital
status are mostly single and Average monthly income between 10,001 -20,000 baht

Consumer in Bangkok metropolis were different genders. They have the overall opinion of buying
decision were different but the product and the price were not significantly different at the 0.5 level. When
classified by Age, the overall opinion were significantly different at the 0.5 level. When classified by marital

status the overall opinion were different but the place and the promotion were not significantly different at



the 0.5 level. When classified by average monthly income, the overall opinion were not different but the
product and the promotion were significantly different at the 0.5 level.

Keywords: Functional Drink , Marketing mix
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