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ABSTRACT

The objective of this research is to study about the combination of the marketing
factor for purchasing the bird’s nest product of the consumer in Bangkok. Classified by
gender, age, status and average income, sampling by 400 people. the research tool is
the questionnaire with the 5 levels rating scale. The consumer assurance level has set at
the 95%. And the personal status has 2 group of variables, gender is using “t-test” and
the variable that has more than two groups which are gender, status and the average
income of the consumer is using “One-way ANOVA”. When a statistically significant
difference was found at the 0.05 level, a double test will be tested by using the LSD

(Fisher's Least Significant Difference) method.

The results of the research

1. The Important of the combination of the marketing factors for purchasing the
bird's nest product overall, it is at a high level, when considering each aspect, it was
found that the combination of the marketing factors of purchasing bird's nest product was
at a high level, i.e. product, price, marketing promotion and distribution.

2. The important of the combination of the marketing factor of purchasing bird’s
nest, in the product side. all the factors are at the highest level. the factor that was the
most important to the sample are the various kind of bird’s nest products, such as bird’s
nest without sugar, bird’s nest mixed fruits, bird’s nest with the vitamin and the brand is
reliable. the products are high quality and meet the standards of HACCP HALAL, the
brand is regonized and the manufacturing has a lot of experiences.

3. The important of the combination of the marketing factor of purchasing bird’'s
nest, in the price side, found that the highest level are the reasonable price compared to
the quality and has the price tag. and the high-level factor is the price is reasonable for

the quantity. and the price is cheaper compared to the other brand.



4. The important of the combination of the marketing factor of purchasing bird’s
nest, in the distribution channels. found that all the factors are at the highest-level. the
factor that was the most important to the sample are they can purchase easily such as at
in some convenient store, 7-ELEVEN, Top Supermarket. it’s in visible position or layout,
easily to access and the store is reliable. There are online purchasing channel and fast
delivery service provided.

5. The important of the combination of the marketing factor of purchasing bird’'s
nest, in the marketing promotion found that all the factors are at the highest-level. the
factor that was the most important to the sample are an attractive advertisement,
marketing promotion activities that attracted the customers for example lucky draw also
the activity that built the relationship with the customer such as the health care activity

and many previleges only for the member.

Keywords: The combination of the marketing, bird’s nest beverage
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