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ABSTRACT

The objective of this research was (1) to study the demographic factors affecting
consumers in the buying of mineral water in Chiang Rai Province (2) to study the marketing
mix factors affecting consumers buying of mineral water in Chiang Rai Province and (3) to
compare factors marketing mix in consumer’s buying mineral water in Chiang Rai Province.
The results of the research were as follows:

1. The demographic data of the consumers who chose to buy mineral water
products in Chiang Rai Province found that most of their consumption was male aged 25
- 30 years old and have an average monthly income of 10,001 - 15,000 baht.

2. The marketing mix factor in choosing to buy mineral water among consumers
in Chiang Rai Province was found overall at the highest level when considering each
aspect, it was found that the highest average was promotion, followed by distribution
channels, next was price and the lowest was product.

3. The consumers in Chiang Rai with different gender, age and average monthly
income have affects consumers' buying of mineral water in Chiang Rai Province and the

difference was statistically significant at the .05 level.
Keyword: Marketing mix, Buying decision, mineral water products
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