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Abstract
This research Objective 1) To study the factors affecting the decision to buy a detached house

(2) to find the relationship between personal factors and factors affecting the decision to buy a house
which is classified by factors of gender, age, status, education level, occupation, average monthly
income and domicile The research tool was a google form of the five-level rating scales with 436
people, which the researcher had created with a confidence level of 0.95. The statistics used in the
analysis were frequency distribution, percentage, mean, standard deviation T-test and one-way ANOVA
analysis.

The results of the research were as follows:Of 436 people, we found the respondents were
females for 221 people and males for 215 people, with the age range of 30-39 years 189 people, younger

than 30 years (125 people, 28.7%), age 40 - 49 years 119 people and over 50 years for 3 people. There



are 215 single people, 211 married people and widows / divorced or separated for 10 people. When
classified by educational level, most of them were the bachelor's degree for 270 people, lower than
bachelor's degrees for 86 people and 80 postgraduate people. When classified by occupation, there were
259 private workers, 91 business owners and 86 civil servants/state enterprise employees. When
classified by average income, most of them are in the range of 20,000 - 40,000 baht for 226 people, less
than 20,000 baht for 126 people, between 40,001 - 60,000 baht for 67 people and more than 60,000 baht
for 17 people Finally, classified by domicile, most of them were in Nakhon Pathom, Nonthaburi,
Pathum Thani, Samut Sakhon, Samut Prakan for 233 people, other provinces for 130 people and
Bangkok for 73 people.

Then analyzed the level of importance of factors in deciding to buy a single-detached house in
4 aspects. There are housing design characteristics and the quality of materials including equipment to
build (Product), Price, distribution channels (Place) and marketing promotion and after-sales service
(Promotion), we found that three parts received a very important level, there were housing design
characteristics and the quality of materials including equipment to build (Product), distribution channels
(Place) and marketing promotion and after-sales service (Promotion). By the first factor got the most
important level.

The price aspect have the most important level (X = 4.22), followed by housing design
characteristics and quality of building materials have a very important level (X = 4.17), marketing
promotion and after-sales service have a very important level (X =4.11) and distribution channels have
a very important level (X =4.02). It shows that the price factor affects deciding to buy a single house.
Then analyze each item in each factor.

Then we analyze each item of each factor, we found the aspect of housing design
characteristics and quality of materials and building equipment (Product), there have provisions about
the need of house design and civil engineer certification for the customer who would like to purchase
the house, it got the most important level. In addition, the others are given a very important level from
statistical test results. By dividing the four factors in making a decision to buy a single house with the
general factors of the respondents as follows:

When gender, career, hometown and status are different, the purchasing decision factor of
design characteristics and quality of materials, building equipment and the price are also different. But
the distribution channels and marketing promotion and after-sales service did not differ at 0.05 statistical
significant level.

When the age, average monthly income and education level are different, the purchasing

decision factor of design characteristics and quality of materials, building equipment and the price are



also different. Distribution channels and marketing promotion and after-sales service are different at

0.05 statistical significant level.

Keywords: House; Detached house; Marketing mix
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