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ABSTRACT

This independent study aimed to study the decision to purchase Honda motorcycle of working-age
people in Samut Prakan Province. By using a convenient sampling method of 400 samples, a questionnaire
tool with a reliability of 0.98, and content validity was checked by experts. The statistics used in the analysis
were percentage, mean, and standard deviation. The statistics used for hypothesis testing were Independent
Sample (t-test), One-way ANOVA (F-test), and analyzed the differences by the method of Least-Significant

Difference (LSD) at the statistical significance level 0.05.

The study results showed that most of the respondents were female. Being less than 30 years old,
single status, occupation, private company employee/employee, average monthly income of 20,001 - 30,000
baht, most of them focus on marketing mix factors affecting the decision to purchase Honda motorcycle of

working-age people in Samut Prakan Province the overall is at a high level.

The results of the hypothesis testing revealed that personal factors were age, status, and monthly
income. Affect the decision to purchase Honda motorcycles for working-age people in Samut Prakan
Province overall, the difference was statistically significant at 0.05 level, while personal factors gender and
occupation had an impact on the decision to purchase Honda motorcycle of working people In Samut

Prakan Province overall, there was no significant difference at the 0.05 level.

Keywords: Marketing mix, HONDA motorcycle, Samut Prakan
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