= o Aa ' o A A & a
nsanwlduNAnananIInaanklataanTaaIn1IAa®
vasfuslnalwiaanisinnamninas
A Study of Factors Affecting Consumer’s Buying Decisions

of Clean Food Products in Bangkok

BT UNTIATNG
§12INNIIANTYATNANTIN ATZLTAITING WAINENRBTINAIUN Uszindlneg

;ﬁuﬁmauuwmw

Rudchaneewan Juntrapirom“
Industrial Management, Factory of Business Administration, Ramkhamhaeng University, Thailand

Corresponding author

unAnga
& Tao 4

msﬁuﬂi”ﬂ'éas:maummqﬂ‘:zmﬁLﬁaﬁﬂmﬂaﬁ'ﬂﬁﬂﬁmzmuqﬂﬂmLazﬂ%ﬁTmﬁ”’Mmuﬂizaumo
a &

mIamandnademsaagulaiondoaminin pa95juslnalwaansunwamiues laglfisnsgudadng
wuuTagazaIn $7UIH 400 G288 Le3esfanuugeunuinsasiasauaNuiisIassvastiianiain
HN399 004l ghanldlunisieszd laun drfouss dade d'sw,ﬁmmummg']u Independent Sample
t-test, One-way ANOVA %38 F-test URENIINANBUNAOH %38 Multiple Linear Regression sg@”ﬂﬁgéqﬂ”@
N9&AAT 0.05 HANITANEIWLT pju%Inﬂﬁmmﬁ@Lﬁu@iaﬁaﬁ]"'ﬂmuﬂi:aumammm@ﬁmwﬁmﬁmfﬁ
MUINAN FIUTBINWATINAUBUALAI UM THIRINNITANNA IUITAUIRAUAILNIN Quﬂmﬁﬁl,wmmﬁ'u
01869 ANIUNTWEINTU TTAUM AN ndnaanuuazeladaldaudins Janufainde
midaduladendeaniseiulassnliuandraniu agrefidodaaynesianizau 0.05 Tasueudau
Uszaunisnisaaiafiduadenisiddonudasvasnisanduladondoainisain pa3gu5lnaluiva
nPMwAMIRAT Adanu 3 du fe Taduduniad e Jassdunauazdadudunidiaiuniieaie
Tagdaspdusasnmamsinming lfnadenmslasuudasvasnsaaduladandoevsnan maaﬁu’%lnﬂ
luanjumwaniuas wastfaspdusindszaunisnsasafidsrwalunmsrmonindfouulssosms
sasuladandoomsain Tﬁﬁﬁq@ﬁa 9B UMIFILEINNIAAA

o o

fddy:  anIndw; {uilne; Taduanvazdiuyans; Tadududiudszaunimsamae; nsdadulade

Abstract
The objective of this Independent Study was studied the personal factors and marketing mix

factors that affect the consumer’s buying decisions of clean food products in Bangkok by use a convenient
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sampling method 400 samples. The query tool checks the accuracy of the content from the experts. The
statistics used in the analysis are Percentage, Average, Standard Deviation, Independent Sample t-test,
One-way ANOVA or F-test and Multiple Linear Regression at statistically significant level of 0.05. The study
results showed that consumers had an opinion on the marketing mix, product price place and promotion at
the agree much level. Consumers with different genders, ages, statuses, levels of education, careers, and
monthly incomes there is no difference in buying decisions of clean food products at statistically significant
level of 0.05. The marketing mix factors that influences the changes in the consumer’s buying decisions of
clean food products in Bangkok are product price and promotion. Place no influences the changes in the
consumer’s buying decisions of clean food products in Bangkok. Marketing mix factors that have the most
power to predict changes in buying decisions of clean food products is promotion.

Keywords: Clean Food; Consumer; Personal Characteristic; Marketing Mix; Buying Decision
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