v aa ' a v A &}
‘ﬂ%%ﬂﬁ?ﬂﬂﬁ%ﬁﬂ'ﬂ]ﬂﬂ]iﬂa'lﬂ'ﬂilwﬁﬂ?)Wi]ﬂﬂiillﬂ1iﬂﬂﬁucl%@h’®
thuinefveantin OMenyul U Iagnssys
Marketing Mix Factors Affecting Home Buying Decision Behavior

Of employees In Suphanburi province
ITLNT NOUAY
#1913MTIANTYATINNTIN AULUTMITFIND WInedeswswns Usznalng

A3 UAATEULNANL

Wiraporn Tongdet
E-mail: wira6743@gmail.com
Industrial Management Faculty of Business Administration, Ramkhamhaeng University,
Thailand

Corresponding author

UNAALD

ﬂﬁ'ﬁiﬁ"ﬂﬂ%@ﬁﬁﬁ“ﬂqﬂizmﬁgﬁa 1) Lﬁaﬁﬂmﬂﬁadauuﬂﬂaﬁﬁwa@iaﬂmﬁaﬂﬁ?aﬂ’mﬁﬂmﬁﬂ
vosminauenyu lusinSaguasans 2) ednufesedmlszaumamsamaiifinanengingsy
msidenaerhuiinede veaminaen Tudandagussanfs flumsitedaiunm (Quantitative
Study) Tael¥n15396101d1329 (Survey Research) 91nNaNA29619 (Sampling) Fadluminauenyy
$1u9u 400 AU Tnnzideyadnuazmalizansmani Tasmsuanueanud miovaz Aunde

U

pazaDouuuIIATFIUNT daumsiaTIzieIANuduiuTsrr el deiaanadenis

& o Y a aa . .
daduludenseduwnerde mnviaunisanaoeFudu lasldIT Linear Regression Analysis

NAN1S YNV

v 3
1. MANUANANNY THanongAnssuMIHengoruineds Tassiu lunanaienu
drutladearuery, aniuniw, msane, s1wldmasae@on uaziuiuaudnlunseuas inado

a &‘ 3 U @ 4 v =) 1 v
‘WQ@]ﬂiii\lﬂﬁ!ﬁﬂﬂ“ﬁﬂﬂﬁuWﬂ@Wﬁﬂ VDINUNWNIUDNYU 11!5]\11’?’3@@!1'\!35@1‘145 LANANNU

2. dwsuiitediulszaunian1snaiaainsin AIuFeIn19n1sIATInEIe A1
Y
dudiunsama Inasemsdadulagethuinerdevesninauys snensu Tudwidagussuys
= @ 1 Y a [ 4 [ 1 ¥ A tg Y o o
Tuvaghssalszaunemsaaasiunaanua lidawanenisaadulageiunneidoves

winauuTEnensy Tudariagussus



3. Goulunassefu @y M13119THIee M39EHAYT danadensdadulede
Musnedevesminauussmenyu Tudiwmiagwssmys umﬁqﬂ sovasn laun s1mfiaau
mzaufUYIAYeRaY HagIIMINANUIMIE AUAUAMA MDY AUEIAY Tuvaziisiand
anung auRuuaves Tasans uaz imuvannateliidends Lidawadensdaduleae

Thusnersvesminnuuiimenyy Tudwiagnssuys

% Y Y @ 1

o o v a &
AN VTUNNDIAY, ﬁ?uﬂi%ﬁn%?ﬂﬂﬁ@m?ﬂ; msandulazo

Abstract

The objectives of this research is to: 1) study personal factors affecting the choice of home
purchase. Of employees In Suphanburi province 2) study the factors of marketing mix that affect the
behavior of buying a house. Of employees In Suphanburi province it is a quantitative research.using
Survey Research from a sample, which is a private employee of 400 people, analyzed demographic
characteristics by distributing frequency, percentage, mean and standard deviation. The analysis was to
find the relationship between factors affecting the decision to buy a house. From finding the linear

regression equation using Linear Regression Analysis.Findings are as follows:

1. Different Gender Affect the behavior of buying a home Overall is no different As for the factors,
age, status, education, average monthly income And the number of family members Affect the behavior
of buying a home Of employees Different in Suphanburi province

2. For the price marketing mix factor Distribution channels Marketing promotion Affect the
decision to buy a house of private company employees In Suphanburi province While the product
marketing mix factor It does not affect the decision to buy a house of employees In Suphanburi province

3. Payment terms such as placing money for reservation Putting down payment Affect the decision
to buy a house of private company employees In Suphanburi province, the most followed by the price is
suitable for the size of the land. And the price is suitable for the quality of the house respectively, while
the price is suitable for the location of the project and a variety of house prices to choose from. It does not

affect the decision to buy a residence of private company employees. In Suphanburi province

Keywords: Residence house; Marketing mix; buying decision
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