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ABSTRACT

This independent study aimed to study the factors affecting the selection of organic
chicken eggs. Of consumer groups in the region Dan Chang District Suphanburi By using a
convenient sampling method of 400 samples, a questionnaire tool with a reliability value of 1.00,
and the validity of the content of experts was checked. The statistics used for data analysis were
descriptive statistics such as percentage, mean, standard deviation and quantitative statistics
consisting of independent sample t-test and one-way ANOVA, and comparative analysis by pair
(Scheffe ") at significant level. Statistical 0.05

The study found that Consumer groups in Dan Chang District Suphanburi province,
number 400 people, consisting of female and male Which has a different proportion of more than
60 hundred there are more females than males. Female accounted for 80.00% and male
accounted for 20.00%. Age range of the sample. Most of them were aged between 21-30 years,
accounting for 79.00%. The sample group was single, accounting for 77.00%. This accounted for
79.00% and the average income level of the samples was 10,001-20,000 baht per month,
accounting for 63.20% of the total sample.

The results of the study of organic chicken consumption behavior in general found that
most of the samples were consumers who regularly consumed organic chicken eggs. 98.00% of
chicken eggs were bought from the most frequent sources, grocery stores / wholesalers / fresh
markets. As a percentage 51.70 The consumption of eggs per week of that consumer group Most
consumers prefer to consume 11-20 eggs per week, accounting for 61.30 percent, and the
average monthly purchase frequency of chicken eggs is 2 times / month, representing 64.30
percent of all respondents. Significance level 0.05

The results of hypothesis testing showed that Consumers pay close attention to the
factors of marketing mix in choosing to buy organic chicken eggs. Overall is at a high level. They

were found to be statistically significant at 0.05 level of significance, and when considered



individually, it was found that the sample group was most concerned with the product factor
(Product), followed by marketing promotion, followed by price. (Price) and finally Distribution

channels (Place), respectively, were statistically significant at 0.05 level of significance.
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