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Abstract

Society today has changed to a globalized society. That is, a society without human
borders Able to communicate with each other more conveniently and quickly Due to the
development of technology Various communication devices, including network systems From the
convenience that human beings enjoy Based on these technologies, it cannot be denied that they
have played a role in the operation. The daily life of human beings is huge Whether it is
education, entertainment and business. Due to this rapid technological advancement, the current
commercial system Are different from the original In the past, the trade was done through the
store only. Requires a high investment In addition to the traditional trade That store will be known
and accessible. Only local customers But nowadays, technology has been introduced into the
business of commerce, also known as e-commerce (E-commerce), which is the use of the
Internet as a medium. Trade between merchants and customer groups E-commerce is gaining

widespread popularity due to its rewarding benefits, it is a non-middlemen trade.



For the transportation management system There is a need for planning and
implementation Operate systematically In order to transport it to be efficient The aim of efficient
shipping is The ability to deliver products to the destination is the customer on time. Has the
lowest transportation operating costs Which at present, the transportation system of various
organizations There is still a lack of a clear management style Therefore need to have
Developing an appropriate transportation decision support system for the organization to support
the organization in the implementation of systematic and efficient logistics

From the analysis of the factors of marketing mix that influence the satisfaction of
The users of the online delivery service in Bangkok found that they were satisfied in the overall
level And when analyzing the relationships of various factors From the above information The
researcher is interested in studying influencing factors To the satisfaction of delivery service users
in Bangkok is Employee factor and solution and quality factor, delivery and tracking. Because it is
something that can deliver confidence to The consumer can say that the parcel will be delivered

to the recipient for sure.

Keywords: Parcel delivery service; 7P’s Marketing Mix
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