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Abstract

The objective of this independent study was to study the factors that influence the
tendency of the use of e-learning systems and to compare the differences in technology
adoption. Suitability between work and technology (Task Technology Fit) And the intention to
use the E-learning system by age group (Gen). By using the convenient sampling method, 167
samples, questionnaire tools with reliability equal to 0.942 and the accuracy of the content was
checked by experts. The statistics used in the analysis were percentage, average, standard
deviation, F-test and hypothesis testing using Multiple regression. The research found that Most
of the personnel within the printing and packaging business who have learned through corporate
e-learning systems tend to have a high overall intention of using e-learning systems. The level
of e-learning technology adoption (The Technology Acceptance Model) is higher than the level
of suitability between work and technology (Task Technology Fit), Which factors affect the
acceptance of E-learning technology personnel. Is the perception of ease of use and the
Perceived usefulness, respectively. For the factors that affect the suitability of work (Task
Technology Fit), the personnel's e-learning system is the Technology Characteristics. Task
Characteristics, respectively. The Task Technology Fit factor influences the tendency of the
intent to use the E-learning system of the personnel. More than the technology acceptance
factor (The Technology Acceptance Model). As well as those practitioners within organizations
with a range of different trends affecting the intended to use E- learning system (Behavioral
Intention to use) as a whole and specifically different at the 0.05 level of statistical significance.
And Equation of Forecast the Trend of Intention to E-learning System is Y=

0.761+0.158X1+0.559X2
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