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ABSTRACT

This research studies “Factors influencing brand selection and marketing mix of Pandora in
Thailand.” The purpose of this study is to study demographic factors, including gender, age, educational
level, status, and average monthly income. Research on the influence and relationship of jewelry
purchase under Pandora brand in Thailand this month Market factors include product factor, price
factor, distribution channel factor and promotion factor. The sample used for this study was population
across the country. Calculated according to Yamane's formula at a confidence level of 0.95 and accepted
expected values of 0.05, a total of 400 samples were analyzed. The tools used for data collection were
Questionnaire. Statistics used in data analysis were descriptive statistics such as Percentage, Mean,
Standard Deviation, and Frequency. The statistical hypothesis testing, including Chi-Square test and
multiple regression statistical analysis (multiple linear regressions) the results are summarized below.

Most of the respondents were female, 353 people, representing 80.8 percent, aged 23-40 years,
387 people, accounting for 88.6 percent, having a single status of 313 people, representing 71.6 percent,
having a bachelor's degree, with 323 people. Is 73.9 percent occupation 353 private company employees
or 80.8 percent have average monthly income 15,001-30,000 baht, 269 people, equivalent to 61.6
hundred. Most respondents decided to buy jewelry under the Pandora brand. It is popular to buy silver
jewelry, a form of Pandora jewelry that is popular for choosing charm. Most choose from personal
preferences. The budget set for each jewelry purchase is 2,001-3,000 baht, deciding to buy Pandora’s
jewelry on your own, which is based on a beautiful style. Demographic factors include gender, age,
education level, status, occupation, and average monthly income. There are different influences on
choosing jewelry under the Pandora brand of Thai people. At the level of 0.05, the marketing mix
factors were product factors, price factors, place factors and promotion factors that correlate to Thai
people's buying behavior under Pandora brand. Statistically significant at a level of 0.05.
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This research can be applied in targeting and setting strategies for marketing in accordance
with the target audience. Pay attention to the quality of the product. The development of the product
model provides a variety of prices and value. We are ready to expand both online and offline markets

for sustainable growth. Fully integration of retail and e-commerce channels.

Keywords: marketing mix, Buying, Jewelry
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