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Abstract

The research aims to study (1) The personal factors that affecting the motivation in facet of service
quality of the flight attendants of Thai Lion Mentari Co., Ltd. (Thai Lion Air). (2) The motivation factor that
affecting service quality of the flight attendants of Thai Lion Mentari Co., Ltd. (Thai Lion Air). This research
methodology is quantitative and uses the method in kind of the collect the specific data from simple group’s
questionnaires from 400 person of the flight attendants of Thai Lion Mentari Co., Ltd. (Thai Lion Air). Testing

rate of the reliable tool related with Cronbach and get 0.961 in the result. Meanwhile, the index value (I0C)



is 0.924 related with the content. The analysis of the descriptive statistics statistics, which are frequencies
distribution, percentage, mean, standard deviation, analyse quantitative data, testing the difference by using
the statistics in kind of T-test, and F-test, testing difference of the questionnaire’s result in kind of couple,
Least Significant Difference’s test, Multiple Regression Analysis’s test, selecting the variable number by
entering all of the number data and analyse with professional statistical computer programme.

The research found that result of the personal factors reflect on the influence of gender, age,
personal status, education and working period. In depth, the result demonstrates most of the sampling
were female than male, age between 20 - 30 year old the second is 31-40 year old, single status, with
bachelor degree, and work period less than 1 year the second is more than 1-5 year. The majority’s
factor affecting the motivation in facet of service quality of The Flight Attendants of Thai Lion Mentari
Co., Ltd. (Thai Lion Air). have a high level. The highest is the stability of the occupation. Meanwhile, the
minority of this factor are compensation, relationship between staffs, opportunity in the future and job
description. Moreover, the highest conception of the service quality is the reliability. The second is
responsive to the passenger. Other factor associated with the conception of the service quality are
concrete of the service mind, the confidence and comprehension to the passengers and the result from
the hypothesis demonstrates that the personal’s factor, which are gender, age, personal status and working
experiences, reflect on the different quality of the service mind in airline service’s staffs (Thai Lion Airline
Co, Ltd). Meanwhile, the factor that affect the motivation in facet of service’s characteristic, which are work
description, stability in occupation and opportunity in the future, have positive influence of the quality in
facet of the service mind in airline’s business. The highest factor of the motivation is opportunity in the
future, while the second is the stability and work description. The result also demonstrates that 69.2% of
the motivation’s factor affect characteristic, and have influence on changing quality in facet of service in
airline business. With statiscal significance of 0.05

So it very important to encourage the right knowledge for flight attendants to develop their skills.
And should give assignment and working conditions that are appropriate with thair operational skills.
Training and seminars can also provide knowledge on how to operate on board. In addition the flight
attendant should have knowledge of service and personality that suitable to the service process so that

employees can apply them in their operations for maximum efficiency.

Keywords: The flight attendants; Low cost airline; Thai Lion Air; Motivational factor; Service quality
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